ANKARA YILDIRIM BEYAZIT UNIVERSITESi — PAZARLAMA VE REKLAMCILIK BOLUMU/HALKLA iLiSKIiLER VE TANITIM PROGRAMI

DERS iZLENCESi

Ogretim Uyesi &
E-Posta Adresi

Dersin Kodu Dersin Adi Dersin Tiirii AKTS Dersin Onkosul Izlencenin o
Kredisi Bilgisi Hazirlanma Tarihi
HiT101 iletisim Bilimine Giris Zorunlu 5 20.10.2025
Dersi Veren

Ogr. Gor. Tarkan Zengin, tzengin@aybu.edu.tr

Ogrenci
Goriisme
Saatleri & Yeri

CGarsamba, 10:00-12:00

Dersin igerigi

insanlar icin kacinilmaz bir olgu olarak ilk insandan giinimiize kadar iletisim 6nemini artirarak
bugiinlere gelmistir. Artan rekabet ortami ve ¢cagimizda iletisimin karmasik bir hale birliinmesi iletisimi

Program Ciktilari

ve Amaclart  \5nemli hale getirmistir. iletisim kavramini cesitli boyutlariyla anlatarak gerekli bilgi, beceri ve
yeterlilikleri kazandirmaktir.
DersKitabi/ | ... . e o o . .. . -
Kitaplar: lletisime Giris, Atatlirk Universitesi Acikogretim Fakdltesi Yayini, Erzurum, 2018. Edit6r: Dog. Dr.
EYYUP AKBULUT
Ogretim e e - . - L
Yéntemive Bu derste, 6gretim yontem ve teknikleri olarak édevler, sinif i¢i tartismalar ve fikir yazilari
Teknikleri kullanilacaktir.
Dersin 1 iletisim kavramini, siirecini ve temel bilesenlerini tanimlar.
Ogrenim 2 Farkli iletisim tlrlerini ve islevlerini aciklar.
Ciktilan 3 iletisim kuramlarini temel varsayimlariyla karsilastirir
Program Ciktisi (PC)
PC4 Alaninda temel kavram ve teorik bilgileri kavrar.
PC6 Ogrendigi bilgi ve becerileri kullanarak kiiciik caph halkla iliskiler ve tanitim alani ile ilgili
projeler olusturma.
DersinKatki | PC10 Mesleki ve etik sorumluluk bilincine sahiptir.
Sagladigi

Dersin Alan

Ogretimine
Katkisi

Ogrenciler, iletisim biliminin temel ilkelerini kavrayarak halkla iliskiler, medya ve reklam alanlarinda
profesyonel iletisim sireclerini anlamlandirabilecek ve uygulayabilecek bilgiye ulasirlar.




1. Hafta iletisim Kavrami ve Sireci
2. Hafta Dil, Kiiltur ve iletisim
3. Hafta iletisim Modelleri
4. Hafta iletisim Tarleri
5.Hafta | Kisilerarasi iletisim
6. Hafta Kurum igi iletisim
Derste 7. Hafta Kitle iletisim Araglari ve Tirleri
islenen 8. Hafta Arasinav
Konular 9. Hafta Kurumsal iletisim
10. Hafta | iletisim ve Halkla iligkiler
11. Hafta | Siyasal iletisim
12. Hafta | Medya Okuryazarlig
13. Hafta | Uluslararasi iletisim
14. Hafta | Yeni iletisim Teknolojileri
15. Hafta | iletisim ve Etik
Yariyil Calismalari Sayisi Katki %
Ara Sinav 1 %40
Kisa Sinav %
Odev %
Dersin 9
Degerlendirilme Devam %
Kriterleri Uygulama %
Proje %
Yariyil Sonu Sinavi 1 %60
Toplam %100
Bu dersteki performansinizi etkileyebilecek belgelenmis bir engeliniz (g6rme, isitme veya fiziksel engel vb.) varsa, bu dersin
tim gereksinimlerini esit bir sekilde karsilamak igcin makul kosullari ayarlamak Uzere Engelsiz AYBU
Engellilik (https://aybu.edu.tr/engelsiz/icerik_listesi-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) ile)
Politikasi gorismeniz onerilir. Ayrica, Sosyal Bilimler Meslek Yiksekokulu ydnetimiyle de iletisime gecebilirsiniz. Sinavlar, ders|

ders 6gretim elemanina bildirmelisiniz.

materyalleri vb. ile ilgili herhangi bir ders ihtiyacinin karsilanmasini saglamak igin ihtiyaglarinizi miimkiin olan en kisa siirede|




ANKARA YILDIRIM BEYAZIT UNIVERSITY — DEPARTMENT OF MARKETING AND ADVERTISING, PUBLIC RELATIONS AND PUBLICITY

PROGRAM COURSE SYLLABUS
Course Code Course Title Course Type ECT.S Prerequisite Date °_f
Credits Information Preparation
HIT101 Introduction to Compulsory 5 October 21, 2025
Communication Science

Instructor of the
Course &
E-Mail Address

Lecturer Tarkan Zengin, tzengin@aybu.edu.tr

Office Hours &
Office Room

Wednesday, 10:00 — 13:00

Course Content
and Objectives

Communication, as an inevitable phenomenon for human beings, has increased in importance
from the first humans to the present day. In today’s world, where competition intensifies and
communication becomes more complex, understanding the concept of communication is
essential.

The aim of this course is to explain the concept of communication from different perspectives and
to provide students with the necessary knowledge, skills, and competencies to understand and
apply fundamental communication processes effectively.

1. Akbulut, E. (Ed.). (2018). Introduction to Communication. Erzurum: Atatlirk University, Open

Textbook(s
(s) Education Faculty Publications.
Teaching . . . . . . .
Methods and Assignments, in-class discussions, and reflection papers will be used as teaching methods and
T . techniques in this course.
echniques
Course 1 Defines the concept, process, and main components of communication.
Learning Explains different types and functions of communication.
Outcomes 3 Compares communication theories based on their fundamental assumptions.
Program Outcomes (PO)
Program PO 4. Understands fundamental concepts and theoretical knowledge in the field.
c otu?;mt“:lsb PO 6. Creates small-scale projects related to public relations and publicity by
ontribute . . .
the Course v applying acquired knowledge and skills.
PO 10. | Possesses professional and ethical responsibility awareness.

Contribution of
the Course to
Field Instruction

Students gain an understanding of the fundamental principles of communication science, enabling
them to interpret and apply professional communication processes in public relations, media, and
advertising.

Topics
Covered in
the Course

1.Week | Concept and Process of Communication
2.Week | Language, Culture, and Communication
3. Week | Communication Models

4. Week | Types of Communication

5.Week | Interpersonal Communication

6. Week | Internal (Organizational) Communication
7. Week Mass Communication Tools and Types

8. Week | Midterm Exam

9. Week | Corporate Communication

10. Week | Communication and Public Relations



mailto:tzengin@aybu.edu.tr

11. Week | Political Communication

12. Week | Media Literacy

13. Week | International Communication

14. Week | New Communication Technologies

15. Week | Communication and Ethics

Course
Evaluation
Criteria

In-Term Studies Quantity Percentage %
Mid-terms 1 %40

Quizzes %
Assignments %
Attendance %

Practice %

Project %

Final examination 1 %60

Total 100%

Disability Policy

If you have a documented disability (e.g., visual, hearing, or physical impairment, etc.) that may influence your|

performance in this course, it is recommended to meet with the Engelsiz AYBU (https://aybu.edu.tr/engelsiz/content _list-

327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) to arrange for reasonable conditions (such as

accommodation, etc.) to ensure an equitable opportunity to meet all the requirements of this course. You may also
contact the local authority of the Vocational School of Social Sciences. You should communicate your needs to the course

instructor as soon as possible to ensure that any course needs concerning exams, lecture materials, etc. are met.



https://aybu.edu.tr/engelsiz/content_list-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html
https://aybu.edu.tr/engelsiz/content_list-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html

ANKARA YILDIRIM BEYAZIT UNiVERSITESi - PAZARLAMA VE REKLAMCILIK BOLOMU
DERS iZLENCESi

Dersin Kodu Dersin Adi Dersin Tiirii AKTS Dersin Onkosul lzlencenin o
Kredisi Bilgisi Hazirlanma Tarihi
HIT103 HALKLA ILiSKILERE GiRi$ Zorunlu 5 - 22.10.2025
Dersi Veren

Ogretim Uyesi & Ogr. Gér. Haci Kaya & hacikaya@aybu.edu.tr
E-Posta Adresi
Ogrenci

Goriigme Carsamba, 09.00 — 12.00 & SBMY0113
Saatleri & Yeri

Bu derste halkla iliskiler tanim ve kavrami, teori, uygulama ve alistirmalar, érgiitlenme, strateji ve taktikler,
iletisim planlama, Tiirkiye'de halkla iliskilerin olusumu ve gelisimi, krizle iletisim ve yénetim konulari 6gretilmesi
amaclanmaktadir. Dersin amaci Halkla iliskiler ve tanitim konusunda temel bilgiler vermektir.

Dersin igerigi
ve Amaglan

Ders Kitabi /
Kitaplan irfan Erdogan. (2006) Teori ve Pratikte Halkla iliskiler. Ankara: ERK., Akademisyen Ders Notlari

Ogretim
Yontemive Bu derste, 6gretim yontem ve teknikleri olarak 6devler, sinif igi tartismalar ve uygulamalar kullanilacaktir.
Teknikleri
1 Halkla iliskiler kavramini ve iletisim ile olan iliskisini ayirt edebilir
Dersin 2 Halkla iliskiler slirecini ve asamalarinin neler oldugunu ve nasil kullanildigini ayirt edebilir
Ogrenim 3 Halkla iliskilerde medya iliskilerinin gelistirilmesini, stirdliriilmesini ve yonetilmesini ayirt
Ciktilar edebilir
4 Halkla iliskiler calismalarinda kullanilan iletisim arac¢ ve ortamlarini ayirt edebilir
Program Ciktisi (PC)
P1 Halkla iliskiler ve tanitimin gerektirdigi bilimsel esitlikleri, temel prensip ve kuramlari,
karsilasilan problemlerin ¢6ziimiinde kullanma becerisine sahip olma.
P2 Halkla iliskiler ve tanitim ile ilgili iletisim kanallarinin gerekliligini kavrama ve bunlari
kendi alanlarinda kullanma
Dersin Katki P3 Halkla iliskileri ve tanitimi ilgili diger alanlarla iliskilendirebilme
Sagladigi P6 Ogrendigi bilgi ve becerileri kullanarak kiiciik capli halkla iliskiler ve tanitim alani ile ilgili
Program Ciktilan projeler olusturma.
P8 Bagimsiz calismada karar verebilme, disiplin ici ve disiplinler arasi takim calismasi
yapabilme, bilgi paylasabilme, yardimda bulunabilme bilincine sahip olma.
P10 Mesleki ve etik sorumluluk bilincine sahip olma.
P11 Hayat boyu 6grenmenin 6nemini benimsemis, bilimsel ve teknolojik gelismeleri izleyerek
kendini slirekli gelistiren, kiiresel sorunlari takip etme bilincine sahip bireyler olabilme.
Dersin Alan Ssrenci I " Do R . :
Ogretimine grenciler halkla iliskiler alaninda glincel bilgileri igceren ders materyalleri esliginde teoriye sahip olacaktir.

Katkisi



mailto:hacikaya@aybu.edu.tr

1. Hafta Halkla iliskilere giris
2. Hafta Halkla iliskiler nedir? Halkla iliskilere yakin kavramlar nelerdir?
3. Hafta Halkla iliskilerin uygulama alanlari
4. Hafta Halkla iliskilerin tarihsel gelisimi ve halkla iliskilerin ilkeleri
5. Hafta Halkla iliskilerde iletisim ve kamuoyu
6. Hafta Halkla iliskilerde arastirma, planlama ve yonetim
Derste 7. Hafta Halkla iliskilerde medya iliskileri
islenen 8. Hafta Ara Sinav Haftasi
Konular 9. Hafta Halkla iligkiler ortam ve araglar
10. Hafta | Kurum igi halkla iliskiler
11. Hafta | Pazarlama amagli halkla iliskiler ve sponsorluk
12. Hafta | Kurumsal Kimlik, Kurumsal imaj
13. Hafta | Kurumsal itibar, Kriz, Etkinlik Yonetimi
14. Hafta | Halkla iliskilerde drnek olaylar
15. Hafta | Genel Degerlendirme
Yariyil Calismalari Sayisi Katki %
Ara Sinav 1 %30
Kisa Sinav - %
Odev - %
Dersin 9
Degerlendirilme Devam B %
Kriterleri Uygulama } %
Proje - %
Yariyil Sonu Sinavi 1 %70
Toplam %100
Bu dersteki performansinizi etkileyebilecek belgelenmis bir engeliniz (g6rme, isitme veya fiziksel engel vb.) varsa, bu dersin
tim gereksinimlerini esit bir sekilde karsilamak igcin makul kosullari ayarlamak Uzere Engelsiz AYBU
Engellilik (https://aybu.edu.tr/engelsiz/icerik listesi-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) ile
Politikasi gorismeniz onerilir. Ayrica, Sosyal Bilimler Meslek Yiksekokulu ydnetimiyle de iletisime gecebilirsiniz. Sinavlar, ders|

materyalleri vb. ile ilgili herhangi bir ders ihtiyacinin karsilanmasini saglamak igin ihtiyaglarinizi miimkiin olan en kisa siirede|

ders 6gretim elemanina bildirmelisiniz.




ANKARA YILDIRIM BEYAZIT UNIVERSITY — DEPARTMENT OF MARKETING AND ADVERTISING

COURSE SYLLABUS
Course Code Course Title Course Type ECT.S Prerequisite Date °_f
Credits Information Preparation
HIT103 INTRODUCTION TO PUBLIC Compulsory 3 - 22.10.2025
RELATIONS

Instructor of the
Course &
E-Mail Address

Lecturer Haci Kaya & hacikaya@aybu.edu.tr

Office Hours &
Office Room

Wednesday, 09:00 —12:00 & SBMY0113

Course Content
and Objectives

This course aims to teach the definition and concepts of public relations, theory, practice and exercises,
organization, strategies and tactics, communication planning, the formation and development of public
relations in Turkey, and crisis communication and management. The purpose of the course is to provide basic
knowledge about public relations and promotion.

Textbook(s)  |erqogan, irfan. (2006) Public Relations in Theory and Practice. Ankara: ERK., Academic Lecture Notes
Teaching
Methods and |In this course, assignments, in-class discussions, and practical exercises will be used as teaching methods and
Techniques  [techniques.
1 Be able to distinguish the concept of public relations and its relationship with
communication
Course 2 Be able to distinguish the public relations process, its stages, and how it is applied
Learning 3 Be able to distinguish the development, maintenance, and management of media
Outcomes relations in public relations
4 Be able to distinguish the communication tools and channels used in public relations
activities
Program Outcomes (PO)
P1 Having the ability to use the scientific principles, basic concepts, and theories required
for public relations and promotion in solving encountered problems.
P2 Understanding the necessity of communication channels related to public relations
and promotion and being able to use them in their field.
Program P3 Being able to relate public relations and promotion to other relevant fields.
Outcomes P6 Creating small-scale projects related to public relations and promotion by using the
Contributed by knowledge and skills acquired.
the Course P8 Developing the awareness to make decisions independently, work in intra- and
interdisciplinary teams, share knowledge, and provide assistance.
P10 Developing awareness of professional and ethical responsibilities.
P11 Becoming individuals who embrace the importance of lifelong learning, continuously

improve themselves by following scientific and technological developments, and are
aware of global issues.

Contribution of
the Course to
Field Instruction

Students will gain theoretical knowledge accompanied by course materials containing up-to-date
information in the field of public relations.



mailto:hacikaya@aybu.edu.tr

1. Week Introduction to Public Relations
2. Week | What is Public Relations? What are the related concepts?
3. Week | Application Areas of Public Relations
4. Week | Historical Development of Public Relations and Principles of Public Relations
5.Week | Communication and Public Opinion in Public Relations
6. Week | Research, Planning, and Management in Public Relations
Topics 7.Week | Media Relations in Public Relations
Covered in 8. Week Midterm Week
the Course 9. Week | Public Relations Environments and Tools
10. Week | Internal Public Relations
11. Week | Marketing-Oriented Public Relations and Sponsorship
12. Week | Corporate Identity, Corporate Image
13. Week | Corporate Reputation, Crisis, Event Management
14. Week | Case Studies in Public Relations
15. Week | General Evaluation
In-Term Studies Quantity Percentage %
Mid-terms 1 %30
Quizzes - %
Assignments - %
Course 5
Evaluation Attendance ) %
Criteria Practice - %
Project - %
Final examination 1 %70
Total 2 100%

Disability Policy

If you have a documented disability (e.g., visual, hearing, or physical impairment, etc.) that may influence your|

performance in this course, it is recommended to meet with the Engelsiz AYBU (https://aybu.edu.tr/engelsiz/content _list-

327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) to arrange for reasonable conditions (such as

accommodation, etc.) to ensure an equitable opportunity to meet all the requirements of this course. You may also
contact the local authority of the Vocational School of Social Sciences. You should communicate your needs to the course

instructor as soon as possible to ensure that any course needs concerning exams, lecture materials, etc. are met.



https://aybu.edu.tr/engelsiz/content_list-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html
https://aybu.edu.tr/engelsiz/content_list-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html

ANKARA YILDIRIM BEYAZIT UNIVERSITESi — PAZARLAMA VE REKLAMCILIK BOLUMU/HALKLA iLiSKIiLER VE TANITIM PROGRAMI

DERS iZLENCESi

Ogretim Uyesi &
E-Posta Adresi

Dersin Kodu Dersin Adi Dersin Tiirii AKTS Dersin Onkosul Izlencenin -
Kredisi Bilgisi Hazirlanma Tarihi
HiT107 Genel isletme Zorunlu 4 20.10.2025
Dersi Veren

Dr. Ogr. Uyesi Melda ASLAN, maslan@aybu.edu.tr

Ogrenci
Goriisme
Saatleri & Yeri

CGarsamba, 10.00-16.00

Dersin igerigi

Bu dersin amaci, 6grencilere isletme biliminin temel kavramlarini, isletmenin ekonomik sistem icindeki
yerini ve temel fonksiyonlarini tanitmaktir. Ogrencilerin isletme ydnetimi, tiretim, pazarlama, finans,
insan kaynaklari ve muhasebe gibi temel alanlarda genel bir bakis acisi kazanmalari hedeflenmektedir.

Program Ciktilari

ve Amaglan  |Ayrica, 68rencilerin isletme tiirleri, cevre faktorleri ve yonetim sirecleri arasindaki iliskileri kavramalari
amaclanmaktadir.
DT{;:':::'/ 1. Karalar, R. (2021). Genel isletme (10. Baski). Nobel Akademik Yayincilik.
P 2. Smith, M. (2011). Fundamentals of Management. 2nd Edition, London / New York: McGraw-Hill
Ogretim e I . . -
. . Bu derste, 6gretim yontem ve teknikleri olarak édevler, sinif i¢i tartismalar ve fikir yazilar
Yéntemive Kullanil Kt
Teknikleri ullanifacatkdir.
1 isletme biliminin temel kavramlarini, isletme tiirlerini ve isletmenin ekonomik sistem
icerisindeki yerini aciklar.
Dersin ; - - o o .- - -
.o 2 Isletmenin temel fonksiyonlarini (yonetim, Uretim, pazarlama, finans, muhasebe, insan
Ogrenim . . S el g -
Ciktilar kaynaklari vb.) analiz eder ve bu fonksiyonlar arasindaki iliskileri degerlendirir.
3 Temel isletmecilik bilgilerini, girisimcilik, etik ve sosyal sorumluluk ilkeleri cercevesinde
is yasamina ve karar alma slreclerine uygular.
Program Ciktisi (PC)
PC4 Alaninda temel kavram ve teorik bilgileri kavrar.
PC6 Ogrendigi bilgi ve becerileri kullanarak kiiciik caph halkla iliskiler ve tanitim alani ile ilgili
projeler olusturma.
DersinKatki | PC10 Mesleki ve etik sorumluluk bilincine sahiptir.
Sagladigi

Dersin Alan
Ogretimine
Katkisi

Bu ders, ogrencilerin halkla iliskiler ve tanitim alanindaki faaliyetleri isletme perspektifinden
degerlendirme ve yonetim slireclerini bitlincil bicimde kavrama becerisi kazanmalarini saglar.



mailto:maslan@aybu.edu.tr

1. Hafta isletme kavramina giris
2. Hafta isletmenin kurulug nedenleri ve tiirleri
3. Hafta isletme cevresi ve ekonomik sistemler
4. Hafta isletme kurulus sireci
5. Hafta isletme ydnetimi ve ydnetim siireci
6. Hafta Uretim yonetimi
Derste 7. Hafta Pazarlama yonetimi
islenen 8. Hafta Ara Sinav Haftasi
Konular 9. Hafta Finansal yonetim
10. Hafta | insan kaynaklari yénetimi
11. Hafta | Muhasebe fonksiyonu
12. Hafta | Girisimcilik
13. Hafta | isletmelerde etik ve sosyal sorumluluk
14. Hafta | isletmelerde giincel egilimler
15. Hafta | Genel degerlendirme ve final 6ncesi tekrar
Yariyil Calismalari Sayisi Katki %
Ara Sinav 1 %40
Kisa Sinav %
Odev 2 %10
Dersin o
Degerlendirilme Devam %
Kriterleri Uygulama %
Proje %
Yariyil Sonu Sinavi 1 %50
Toplam %100
Bu dersteki performansinizi etkileyebilecek belgelenmis bir engeliniz (g6rme, isitme veya fiziksel engel vb.) varsa, bu dersin
tim gereksinimlerini esit bir sekilde karsilamak icin makul kosullari ayarlamak Uzere Engelsiz AYBU
Engellilik (https://aybu.edu.tr/engelsiz/icerik_listesi-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) ile
Politikasi gorismeniz onerilir. Ayrica, Sosyal Bilimler Meslek Yiksekokulu ydnetimiyle de iletisime gecebilirsiniz. Sinavlar, ders|

ders 6gretim elemanina bildirmelisiniz.

materyalleri vb. ile ilgili herhangi bir ders ihtiyacinin karsilanmasini saglamak igin ihtiyaglarinizi miimkiin olan en kisa siirede|




ANKARA YILDIRIM BEYAZIT UNIVERSITY — DEPARTMENT OF MARKETING AND ADVERTISING, PUBLIC RELATIONS AND PUBLICITY

PROGRAM COURSE SYLLABUS
Course Code Course Title Course Type ECT_S Prerequisite Date Of
Credits Information Preparation

HIT107

Fundamentals of Business | Compulsory October 21, 2025

Instructor of the
Course &
E-Mail Address

Asst. Prof. Dr. Melda Aslan, maslan@aybu.edu.tr

Office Hours &
Office Room

Wednesday 10:00 — 16:00

Course Content
and Objectives

This course introduces students to the fundamental concepts of business, the role of business in
the economic system, and the main business functions. It aims to provide students with a general
understanding of management, production, marketing, finance, human resources, and accounting,
and to help them comprehend the relationship between business types, environmental factors,
and management processes.

1. Karalar, R. (2021). Genel isletme (10. Baski). Nobel Akademik Yayincilik.

Textbook(s) 2. Smith, M. (2011). Fundamentals of Management. 2nd Edition, London / New York: McGraw-Hill
Europe, Middle East & Africa.
Teaching . . . . . . .
Methods and Assignments, in-class discussions, and reflection papers will be used as teaching methods and
Techniques techniques in this course.
1 Explains the fundamental concepts of business science, types of businesses, and the
role of business within the economic system.
ng:lr:is:g 2 Analyzes the main business functions (management, production, marketing, finance,
Outcomes accounting, human resources) and evaluates the relationships among them.
3 Applies basic business knowledge to real-life situations within the framework of
entrepreneurship, ethics, and social responsibility principles.
Program Outcomes (PO)
Program PO 4. Understands fundamental concepts and theoretical knowledge in the field.
c::;:;ﬁrtzzsby PO 6. Creates small-scale projects related to public relations and publicity by
the Course applying acquired knowledge and skills.
PO 10. | Possesses professional and ethical responsibility awareness.

Contribution of
the Course to
Field Instruction

This course enables students to evaluate public relations and promotional activities from a
business perspective and to comprehend management processes in a holistic manner.

Topics
Covered in
the Course

1. Week | Introduction to business

2. Week Reasons for establishment and types of businesses
3. Week Business environment and economic systems

4. Week Business foundation process

5. Week Business management and management process
6. Week Production management

7.Week | Marketing management

8. Week | Midterm Exam Week

9. Week Financial management

10. Week | Human resources management

11. Week | Accounting function

12. Week | Entrepreneurship



mailto:maslan@aybu.edu.tr

13. Week | Business ethics and social responsibility

14. Week | Current trends in business

15. Week | General review and final exam preparation

Course
Evaluation
Criteria

In-Term Studies Quantity Percentage %
Mid-terms 1 %40

Quizzes %
Assignments 2 %10
Attendance %

Practice %

Project %

Final examination 1 %50

Total 100%

Disability Policy

If you have a documented disability (e.g., visual, hearing, or physical impairment, etc.) that may influence your|

performance in this course, it is recommended to meet with the Engelsiz AYBU (https://aybu.edu.tr/engelsiz/content _list-

327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) to arrange for reasonable conditions (such as

accommodation, etc.) to ensure an equitable opportunity to meet all the requirements of this course. You may also
contact the local authority of the Vocational School of Social Sciences. You should communicate your needs to the course

instructor as soon as possible to ensure that any course needs concerning exams, lecture materials, etc. are met.
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ANKARA YILDIRIM BEYAZIT UNIVERSITESi — PAZARLAMA VE REKLAMCILIK BOLUMU/HALKLA iLiSKIiLER VE TANITIM PROGRAMI

DERS iZLENCESi

izlencenin

E-Posta Adresi

Dersin Kodu Dersin Adi Dersin Tiirii AKTS Dersin Onkosul -
Kredisi Bilgisi Hazirlanma Tarihi
HIT109 Temel Hukuk Zorunlu 2 20.10.2025
Dersi Veren

Ogretim Uyesi &

Ars. Gor. Dr. Halil Alperen Isik, haisik@aybu.edu.tr

Ogrenci
Goriisme
Saatleri & Yeri

Sali, 14.00-15.00

Dersin igerigi

Ogrencilere hukuk kavramini, hukuk sisteminin temel ilkelerini ve sosyal yasam icindeki islevini
tanitmak; hukukun temel dallari, kaynaklari ve uygulama bicimleri hakkinda genel bir farkindalik
kazandirmak. Hukukun tanimi, hukuk sisteminin kaynaklari, hukuk dallari, temel hukuk kavramlari (hak,

Program Ciktilari

ve Amaglan
borg, ehliyet, yaptirim vb.), Anayasa hukuku, idare hukuku, ceza hukuku, 6zel hukuk dallari, uluslararasi
hukuk, insan haklari ve giincel hukuki gelismeler.
Ders Kitabi /
Kitaplan
Ogretim o . . . .
Yéntemi ve Bu derste 6gretim yontemi olarak anlatim, soru-cevap, tartisma ve 6rnek olay analizi teknikleri
Teknikleri kullanilacaktir.
1 Hukukun temel kavramlarini ve ilkelerini agiklar.
Dersin 2 Hukuk sisteminin toplumsal diizeni saglamadaki roliini analiz eder.
Ogrenim 3 Temel hukuk dallari arasindaki farklari ve iliskileri kavrar.
Ciktilar 4 Gunlik yasamda karsilasilan hukuki durumlari temel hukuk bilgisiyle degerlendirir.
Program Ciktisi (PC)
PC4 Alaninda temel kavram ve teorik bilgileri kavrar.
PC6 Ogrendigi bilgi ve becerileri kullanarak kiiciik caph halkla iliskiler ve tanitim alani ile ilgili
projeler olusturma.
DersinKatki | PC10 Mesleki ve etik sorumluluk bilincine sahiptir.
Sagladigi

Dersin Alan
Ogretimine
Katkisi

Bu ders, 6grencilerin halkla iliskiler ve tanitim alaninda yasal cerceveyi anlamalarini, mesleki
uygulamalarda hukuki sorumluluk bilinci gelistirmelerini ve iletisim faaliyetlerinde etik ilkelere uygun
davranmalarini saglar.



mailto:haisik@aybu.edu.tr

1. Hafta Hukukun tanimi ve toplumsal islevi
2. Hafta Hukukun kaynaklari
3. Hafta Hukukun dallari
4. Hafta Kamu hukuku ve 6zel hukuk ayrimi
5. Hafta Anayasa hukuku ve temel ilkeler
6. Hafta Ceza hukuku ve yaptirim tirleri
Derste 7. Hafta Medeni hukuk ve borglar hukuku
islenen 8. Hafta Ara Sinav (Vize)
Konular 9. Hafta idare hukuku
10. Hafta | Ticaret hukuku ve isletme iliskisi
11. Hafta | is hukuku ve calisma iliskileri
12. Hafta | Uluslararasi hukuk ve insan haklari
13. Hafta | Guncel hukuki gelismeler
14. Hafta | Turkiye'de hukuk reformlari
15. Hafta | Genel tekrar ve final hazirhg
Yariyil Calismalari Sayisi Katki %
Ara Sinav 1 %40
Kisa Sinav %
Odev %
Dersin o
Degerlendirilme Devam %
Kriterleri Uygulama %
Proje %
Yariyil Sonu Sinavi 1 %60
Toplam %100
Bu dersteki performansinizi etkileyebilecek belgelenmis bir engeliniz (g6rme, isitme veya fiziksel engel vb.) varsa, bu dersin|
tim gereksinimlerini esit bir sekilde karsilamak icin makul kosullari ayarlamak (zere Engelsiz AYBU
Engellilik (https://aybu.edu.tr/engelsiz/icerik_listesi-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html)  ile
Politikasi gorismeniz onerilir. Ayrica, Sosyal Bilimler Meslek Yiksekokulu ydnetimiyle de iletisime gecebilirsiniz. Sinavlar, ders|

ders 6gretim elemanina bildirmelisiniz.

materyalleri vb. ile ilgili herhangi bir ders ihtiyacinin karsilanmasini saglamak igin ihtiyaglarinizi miimkiin olan en kisa siirede|




ANKARA YILDIRIM BEYAZIT UNIVERSITY — DEPARTMENT OF MARKETING AND ADVERTISING, PUBLIC RELATIONS AND PUBLICITY

PROGRAM COURSE SYLLABUS
Course Code Course Title Course Type ECT.S Prerequisite Date °_f
Credits Information Preparation
HIT109 Fundamentals of Law Compulsory 2 October 21, 2025

Instructor of the
Course &
E-Mail Address

Dr. Halil Alperen Isik, haisik@aybu.edu.tr

Office Hours &
Office Room

Tuesday 10:00 — 16:00,

Course Content
and Objectives

The aim of this course is to introduce students to the concept of law, the fundamental
principles of the legal system, and its function in social life. It also aims to provide general
awareness regarding the main branches, sources, and applications of law. The course
covers the definition of law, sources of the legal system, branches of law, and basic legal
concepts such as right, obligation, capacity, and sanction. It also includes topics such as
constitutional law, administrative law, criminal law, private law, international law, human
rights, and current legal developments.

Textbook(s)
Teaching
Methods and [Teaching methods include lecturing, question—answer sessions, discussions, and case analysis.
Techniques
1 Explains the fundamental concepts and principles of law.
Cour.se 2 Analyzes the role of the legal system in maintaining social order.
Learning P - - - -
Outcomes 3 Identifies the differences and relationships among the main branches of law.
4 Evaluates legal situations encountered in daily life using basic legal knowledge.
Program Outcomes (PO)
Program PO 4. Understands fundamental concepts and theoretical knowledge in the field.
c::;:;ﬁrtzzsby PO 6. Creates small-scale projects related to public relations and publicity by
the Course applying acquired knowledge and skills.
PO 10. | Possesses professional and ethical responsibility awareness.

Contribution of
the Course to
Field Instruction

This course helps students understand the legal framework of public relations and publicity, develop
a sense of legal responsibility in professional practices, and act in accordance with ethical principles
in communication activities.

Topics
Covered in
the Course

1. Week Definition and social function of law

2. Week | Sources of law

3. Week | Branches of law

4. Week Distinction between public and private law

5. Week Constitutional law and basic principles

6. Week | Criminal law and types of sanctions

7. Week | Civil law and law of obligations

8. Week Midterm Exam

9. Week | Administrative law

10. Week | Commercial law and its relationship with business




11. Week | Labor law and employment relations

12. Week | International law and human rights

13. Week | Current legal developments

14. Week | Legal reforms in Turkey

15. Week | General review and final preparation

Course
Evaluation
Criteria

In-Term Studies Quantity Percentage %
Mid-terms 1 %40

Quizzes %
Assignments %
Attendance %

Practice %

Project %

Final examination 1 %60

Total 100%

Disability Policy

If you have a documented disability (e.g., visual, hearing, or physical impairment, etc.) that may influence your|

performance in this course, it is recommended to meet with the Engelsiz AYBU (https://aybu.edu.tr/engelsiz/content _list-

327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) to arrange for reasonable conditions (such as

accommodation, etc.) to ensure an equitable opportunity to meet all the requirements of this course. You may also
contact the local authority of the Vocational School of Social Sciences. You should communicate your needs to the course

instructor as soon as possible to ensure that any course needs concerning exams, lecture materials, etc. are met.



https://aybu.edu.tr/engelsiz/content_list-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html
https://aybu.edu.tr/engelsiz/content_list-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html

ANKARA YILDIRIM BEYAZIT UNIVERSITY - DEPARTMENT OF MARKETING AND

ADVERTISING
FIRST AID COURSE SYLLABUS
Course Code Course Title Course Type (ljZ CTS Prerequisite Date of
redits Information Preparation
OSD 101 First aid Elective 3 None 21.10.2025

Instructor of
the Course &
E-Mail Address

Lecturer Recep EROGLU — receperoglu@aybu.edu.tr

Office Hours &
Office Room

Tuesday — 10:00 — 12:00 / 13:00 — 15:00 Social Sciences Vocational School

This course aims to provide science-based and safe first aid knowledge and skills that can be applied
at the scene until professional medical teams arrive. Content includes scene safety, basic approaches|
(first look — ABC: Airway — Breathing — Circulation), effective communication with 911, Basic Life
Support (BLS/CPR) for adults/children/infants, and an introduction to AED use; choking/airway|
obstruction, major and minor bleeding, and shock management; burns, frostbite, and heatstroke,

Course . . . . . . . .
Content and | Poisonings, allergic reactions/anaphylaxis; fractures, dislocations, sprains, and basic
Objectives immobilization; head, neck, and spine injuries; eye/dental/ear emergencies; bites and stings;
patient/injured transportation and positioning; infection control and personal protective equipment;
psychological first aid and community communication in incident/crisis settings; and triage
awareness in mass events/disasters (START principles — awareness level). Note: This course does
not replace formal first aid courses that lead to certification, but it does provide them with a strong
foundation in preparedness and field safety.
First Aid guides from the Ministry of Health and authorized organizations (current editions)
Basic Life Support and Disaster Health materials from the Red Crescent and similar organizations
Textbook(s) Awareness notes from AED/CPR manufacturers/associations' guides
Program-specific lecture notes, case scenarios, and checklists
(Optional) Triage resources (awareness) for disaster/multiple-casualty scenarios
Teaching Lecture, Q&A, demonstration, and skill station
Methods and | Scenario/role-play and tabletop exercises
Techniques | Pair practice, peer feedback, micro-exams (with checklist)
1 Ensures his/her own safety and the safety of the environment at the scene and informs
112 correctly.
2 Performs initial assessment using the ABC approach; quickly recognizes life-
threatening situations.
3 Explains/applies CPR steps and AED usage (awareness level) for
adults/children/infants.
4 Performs choking interventions (Heimlich, etc.) safely and in the correct order.
Course 5 Applies steps such as compression, elevation, tourniquet (awareness of
Learning indications/contraindications) in bleeding-shock management.
Outcomes 6 Applies immobilization and carrying positions in cases of suspected fractures,
dislocations, and sprains.
7 Lists the correct first aid steps in burn/chemical-thermal, poisoning, allergic reaction,
bite-sting, and heat/cold emergencies.
8 Applies the principles of infection control, PPE, psychological first aid, and effective
communication with the community.
9 Explains the concept and principles of triage at an awareness level in the context of
mass incidents/disasters.
Program Qutcomes (PO)
Program PO 1 Safe working, compliance with legislation and ethical principles (scene security, 112
Oufcomes notification)
Contributed by PO 4 Problem solving and decision making (rapid assessment—prioritization, triage
the Course
awareness)




PO 7 Professional ethics, communication and teamwork (including PR-focused public
information)

PO 11 Public health and safety awareness (risk communication, contamination control)

PO 15 Recording/reporting, skills monitoring and feedback with standardized checklists

Contribution . . L . . . . .
of the Course Supports aggurate messaging, risk communication and trustworthy interaction skills with society|
to Field during a crisis/event.
Instruction
1. Week | Course introduction; scope of first aid and ethical principles, crime scene safety, 112
2. Week | Basic approach: Initial look, ABC; recognition of life-threatening situations
3. Week | CPR — adult: Compression—ventilation—-AED awareness; safe practice principles
4. Week | TYD — child/infant differences; foreign body obstruction (Heimlich, etc.)
5. Week | Bleeding and shock management; tourniquet indications and application principles
6. Week | Fractures, dislocations, and sprains; splinting, bandaging, and carrying positions
7. Week | Head-neck-spine injuries; approach to suspected spinal cord injuries
8. Week | Midterm Exam Week
9. Week | Burns (thermal/chemical/electrical), skald—frostbite; first aid steps
Topics 10. Poisonings (inhalation, ingestion, skin, injection); basic approach and safety
Covered in Week
the Course 11. Bite-sting (snake, insect, tick) and allergic reaction/anaphylaxis
Week
12. Heat stroke-hypothermia—dehydration; environmental emergencies
Week
13. Infection control and PPE; psychological first aid and crisis communication
Week
14. Mass incident/disaster and triage (START awareness); integrated scenario and skill
Week stations
15. Final Exam
Week
In-Term Studies Quantity Percentage %
Mid-terms 1 %40
Quizzes %
Assignments %
Course
Evaluation Attendance %
Criteria Practice %
Project %
Final examination 1 %60
Total 100%
If you have a documented disability (vision, hearing, or physical disability, etc.) that may affect your|
performance in this course, you are encouraged to contact Engelsiz AYBU
Disability (https://aybu.edu.tr/engelsiz/igerik_listesi-327-yildirim-beyazit-universitesi-engelsiz-universite-
Policy birimi-yonergesi.html) to arrange reasonable accommodations to equally meet all the requirements

of this course. You may also contact the administration of the Vocational School of Social Sciences|
and Vocational Sciences. To ensure that any course needs regarding exams, course materials, etc. are
met, you should inform the course instructor of your needs as soon as possible.




ANKARA YILDIRIM BEYAZIT UNIVERSITESI - PAZARLAMA VE REKLAMCILIK BOLUMU

iLK YARDIM DERS iZLENCESI

. izlencenin
Dersin Kodu Dersin Adi Dersin Tiirii| AKTS Dersin Onkosul | Hazirlanma
Kredisi Bilgisi Tarihi
0SD 101 ilk Yardim Segmell 3 Yok 21.10.2025
Dersi Veren
Oggl;eél_l;o[:t};e“ Ogr. Gor. Recep EROGLU - receperoglu@aybu.edu.tr
Adresi
Ogrenci
Goriisme g, 1, 10:00 - 12:00 / 13:00 — 15:00 Sosyal Bilimler MYO
Saatleri &
Yeri
Bu ders, olay yerinde profesyonel saghk ekipleri gelene kadar uygulanabilecek, bilimsel temelli ve
giivenli ilk yardim bilgi ve becerilerini kazandirmay1 amaglar. Igerik; olay yeri giivenligi, temel
yaklasim (ilk baki—~ABC: Havayolu—Solunum—Dolasim), 112 ile etkili iletisim, eriskin/cocuk/bebek
icin Temel Yasam Destegi (TYD/CPR) ve AED kullanimina girig; bogulma/airway tikamkhgi,
. biiyiik—kiiciik kanamalar ve sok yonetimi; yanik—donuk-sicak ¢carpmasi, zehirlenmeler, allerjik
Dersin . . . e
icerisi reaksiyon/anafilaksi; kirikk—cikik—burkulma ve temel immobilizasyon; bas-boyun-omurga
cerigi ve - o .

Amaglar1 yaralar{rnalarl, goz/q.lslkul.a!( acilleri; 1sirik—sokma; hasta/ygrah tasima Ve.p021§.yOfllandlrma;
enfeksiyon kontrolii ve kisisel koruyucu donanim; olay/kriz ortaminda psikoloejik ilk yardim ve
toplumla iletisim; kitle olaylari/afetlerde triaj farkindahigi (START ilkeleri — farkindalik diizeyi)
basliklarini kapsar.

INot: Bu ders, sertifikasyon veren resmi ilk yardim kurslarinin yerine ge¢cmez; ancak onlara hazirlik ve
saha giivenligi agisindan giicli bir temel saglar.
Saglik Bakanhig ve yetkili kuruluslarin i1k Yardim rehberleri (giincel baskilar)

Ders Kitab1/ [Kizilay ve benzeri kuruluslarin Temel Yasam Destegi ve Afet Saghg materyalleri

Kitaplarn |AED/CPR iiretici/dernek kilavuzlarindan farkindalik notlar
Program o6zelinde paylasilan ders notlari, vaka senaryolari ve kontrol listeleri
(Istege baglh) Afet/coklu yaralanma senaryolarina yénelik triaj kaynaklar (farkindalik)

Ogretim  |Anlatim, soru—cevap, gosteri ve beceri istasyonu
Yontemive [Senaryo/rol yapma ve masaiistii tatbikat
Teknikleri [Esli uygulama, akran geri bildirimi, mikro smavlar (checklist ile)
1 Olay yerinde kendi giivenligini ve ¢evre giivenligini saglar, 112’yi dogru bilgilendirir.
2 IIk degerlendirmeyi ABC yaklasimiyla yapar; yasam tehdit eden durumlar hizla
tanir.
3 Eriskin/gcocuk/bebek icin TYD (CPR) basamaklarmi ve AED kullanimini (farkindalik
diizeyi) aciklar/uygular.
4 Bogulma miidahalelerini (Heimlich vb.) giivenli ve dogru sirayla uygular.
Dersin 5 Kanama-sok yonetiminde basi, elevasyon, turnike (endikasyon/kontrendikasyon
Ogrenim farkindahg) gibi adimlar1 uygular.
Ciktilar 6 Kirik—¢ikik—burkulma siiphesinde immobilizasyon ve tagima pozisyonlarini uygular.
7 Yamk/kimyasal-termal, zehirlenme, allerjik reaksiyon, 1sirik—sokma, sicak/soguk
acillerinde dogru ilk yardim adimlarim siralar.
8 Enfeksiyon kontrolii, KKD, psikolojik ilk yardim ve toplumla etkili iletisim
ilkelerini uygular.
9 Toplu olay/afet baglaminda triaj kavramim ve ilkelerini farkindahk diizeyinde
aciklar.




Program Ciktis1 (PC)

PC Kodu Katki Aciklamasi
PC 1 Giivenli ¢calisma, mevzuat ve etik ilkelere
uygunluk (olay yeri giivenligi, 112 bildirimi)
Dersin Katki PC 4 (810funl gégme Ve"karegk\ierr(lil.e (hlle. '
Sagladif egerlendirme-onceliklendirme, triaj
Proeram farkindalig1)
Clk%llarl PC 7 Meslek etigi, iletisim ve ekip ¢caligmasi (PR
odakli topluma bilgi verme dahil)
PC 11 Toplum saghig1 ve giivenligi farkindaligi (risk
iletisimi, bulag kontrolii)
PC 15 Kayit/raporlama, standardize kontrol
listeleriyle beceri izleme ve geri bildirim
Dersin Alan [Kriz/olay aninda dogru mesaj, risk iletisimi ve toplumla giiven veren etkilesim becerilerini
Ogretimine |destekler.
Katkis1
Hafta Konu
1 Ders tanitimi; ilk yardimin kapsam ve etik
ilkeler, olay yeri giivenligi, 112
2 Temel yaklasim: Ilk baki, ABC; yasami
tehdit eden durumlarin taninmast
3 TYD (CPR) - eriskin: Basi—ventilasyon—
AED farkindaligs; giivenli uygulama ilkeleri
4 TYD - ¢ocuk/bebek farkliliklari; yabanci
cisim tikanmasi (Heimlich vb.)
5 Kanamalar ve sok yonetimi; turnike
endikasyonlar1 ve uygulama prensipleri
6 Kirik—¢ikik—burkulma; atelleme, bandaj ve
tagima pozisyonlari
Derste 7 Bfls—bqyun—omurga yaralanmalari; omurilik
islenen stiphesinde yaklasim
Konular 8 Ara Smav Haftasi
9 Yaniklar (termal/kimyasal/elektrik), skald—
donuk; ilk yardim adimlar1
10 Zehirlenmeler (inhalasyon, yutma, cilt,
enjekte); temel yaklagim ve giivenlik
11 Isirik—sokma (yilan, bocek, kene) ve allerjik
reaksiyon/anafilaksi
12 Sicak ¢carpmasi-hipotermi—dehidratasyon;
cevresel aciller
13 Enfeksiyon kontrolii ve KKD; psikolojik ilk
yardim ve kriz iletisimi
14 Toplu olay/afet ve triaj (START
farkindalig1); entegre senaryo ve beceri
istasyonlari
15 Doénem Sonu Sinavi
Yariyll Calismalari Sayisi Katki %
Ara Sinav 1 % 40
Dersin Kisa Smav %
Degerlendi Odev %
rilme
Kriterleri Devam %
Uygulama %
Proje %




Yartyil Sonu Siawvi 1 % 60

Toplam %100

Engellilik
Politikas1

Bu dersteki performansinizi etkileyebilecek belgelenmis bir engeliniz (gbrme, isitme veya fiziksel engel
vb.) varsa, bu dersin tiim gereksinimlerini esit bir sekilde karsilamak i¢in makul kosullar1 ayarlamak
iizere Engelsiz AYBU (https://aybu.edu.tr/engelsiz/igerik listesi-327-yildirim-beyazit-universitesi-|
engelsiz-universite-birimi-yonergesi.html) ile gorligmeniz Onerilir. Ayrica, Sosyal Bilimler Meslek|
Bilimler Meslek Yiiksekokulu yonetimiyle de iletisime gecebilirsiniz. Smavlar, ders materyalleri vb. ile
ilgili herhangi bir ders ihtiyacinin karsilanmasini saglamak i¢in ihtiyaglarinizi miimkiin olan en kisa
siirede ders 0gretim elemanina bildirmelisiniz.




ANKARA YILDIRIM BEYAZIT UNiVERSITESi - PAZARLAMA VE REKLAMCILIK BOLOMU

DERS iZLENCESi

Dersin Kodu Dersin Adi Dersin Tiirii AKTS Dersin Onkosul lzlencenin .
Kredisi Bilgisi Hazirlanma Tarihi
0sD107 BILGi VE ILETiSIM TEKNOLOJiSi Secmeli 3 - 22.10.2025
Dersi Veren

Ogretim Uyesi &
E-Posta Adresi

Ogr. Gor. Haci Kaya & hacikaya@aybu.edu.tr

Ogrenci
Goriisme
Saatleri & Yeri

Carsamba, 09.00 — 12.00 & SBMYO113

Dersin igerigi

Bu derste bilisim olanaklarini kullanarak kendini gelistirmek ile ilgili yeterliklerin kazandirilmasi amaglanmaktadir.
Dersin icerigi temel bilgisayar kavramlari, ofis programlarinin kullanimi, bulut bilisim, bilgisayar ve interaktif]

ve Amaglan
uygulamalar.
Ders Kitabi /
Kitaplari Bilgi ve iletisim Teknolojisi Ders Kitabi ve Ders Notlari Microsoft Uygulama Klavuzlari, Akademisyen Ders Notlari
Ogretim
Yontemive Bu derste, 6gretim yontem ve teknikleri olarak ddevler, sinif igi tartismalar ve uygulamalar kullanilacaktir.
Teknikleri
1 Temel bilgisayar donanimlari ve yazilimi hakkinda fikir sahibi olmak
2 MS Office programlarini 6grenme
Dersin 3 Bulut teknolojisi sistemlerini 6§renme
Ogrenim 4 Dijital interaktif programlari 6grenme
Ciktilan 5 Yapay zeka farkindaligina varmak
6 Gelecegin teknolojiler hakkinda bilgi sahibi olmak
7 internet etik ilkelerini 6grenmek
Program Ciktisi (PC)
P3 Halkla iliskileri ve tanitimi ilgili diger alanlarla iliskilendirebilme
P4 Edindigi teorik ve pratik bilgileri kullanarak, meslek alaninda sebep sonug iliskisini kurup,
sorun ¢cozmede kullanma
P6 Ogrendigi bilgi ve becerileri kullanarak kiiciik capli halkla iliskiler ve tanitim alani ile ilgili
Dersin Katki projeler olusturma.
Sagladig P7 Sunum tekniklerini kullanarak etkili sunum yapabilme becerisi kazanma
Program Ciktilari| pg Bagimsiz calismada karar verebilme, disiplin ici ve disiplinler arasi takim calismasi
yapabilme, bilgi paylasabilme, yardimda bulunabilme bilincine sahip olma.
P9 Office program bilesenleri ile internet arama motorlarini, yazili ve sozli iletisimi, iletisim
ve mesleki yabanci dil yeterliliklerini kullanabilme.
P11 Hayat boyu 6grenmenin 6nemini benimsemis, bilimsel ve teknolojik gelismeleri izleyerek

kendini slirekli gelistiren, kiiresel sorunlari takip etme bilincine sahip bireyler olabilme.

Dersin Alan
Ogretimine
Katkisi

Ogrenciler bilgisayar alaninda giincel bilgileri iceren ders materyalleri esliginde teoriye sahip olacak ve bilgisayar|
kullanim yeteneklerine sahip olacaktir.



mailto:hacikaya@aybu.edu.tr

1. Hafta Bilgi ve iletisim teknolojilerine giris
2. Hafta Dijital okuryazarlik
3. Hafta Bilgisayar harici ve dahili donanimlari
4. Hafta Bilgisayar programlarina genel bakis
5. Hafta Microsoft Office powerpoint giris
6. Hafta Microsoft Office word giris
Derste 7. Hafta Microsoft Office excel giris
islenen 8. Hafta Ara Sinav Haftasi
Konular 9. Hafta Bulut bilisim
10. Hafta | Dijital interaktif programlar
11. Hafta | Yapay zeka'ya giris
12. Hafta | internet etigi
13. Hafta | Gelecegin teknolojiler
14. Hafta | Bilgisayar uygulamalari
15. Hafta | Genel degerlendirme
Yariyil Calismalari Sayisi Katki %
Ara Sinav 1 %30
Kisa Sinav - %
Odev - %
Dersin o
Degerlendirilme Devam B %
Kriterleri Uygulama i} %
Proje - %
Yariyil Sonu Sinavi 1 %70
Toplam %100
Bu dersteki performansinizi etkileyebilecek belgelenmis bir engeliniz (g6rme, isitme veya fiziksel engel vb.) varsa, bu dersin
tim gereksinimlerini esit bir sekilde karsilamak icin makul kosullari ayarlamak (zere Engelsiz AYBU
Engellilik (https://aybu.edu.tr/engelsiz/icerik_listesi-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) ile
Politikasi gorismeniz onerilir. Ayrica, Sosyal Bilimler Meslek Yiksekokulu ydnetimiyle de iletisime gecebilirsiniz. Sinavlar, ders|
materyalleri vb. ile ilgili herhangi bir ders ihtiyacinin karsilanmasini saglamak igin ihtiyaglarinizi miimkiin olan en kisa siirede|
ders 6gretim elemanina bildirmelisiniz.




ANKARA YILDIRIM BEYAZIT UNIVERSITY — DEPARTMENT OF MARKETING AND ADVERTISING

COURSE SYLLABUS
Course Code Course Title Course Type ECT.S Prerequisite Date °_f
Credits Information Preparation
INFORMATION AND
0SsD107 COMMUNICATION Elective 3 - 22.10.2025
TECHNOLOGY

Instructor of the
Course & Lecturer Haci Kaya & hacikaya@aybu.edu.tr
E-Mail Address

Office Hours &

Office Room Wednesday, 09:00 —12:00 & SBMY0113

This course aims to provide students with the competencies to improve themselves by using information
technologies. Basic computer concepts, use of office software, cloud computing, computers, and interactive
applications.

Course Content
and Objectives

Textbook(s) [nformation and Communication Technology Textbook and Lecture Notes, Microsoft Application Guides,
Academic Lecture Notes

Teaching
Methods and |In this course, assignments, in-class discussions, and practical applications will be used as teaching methods

Techniques [and techniques.

1 Gain an understanding of basic computer hardware and software

2 Learn MS Office programs

3 Learn cloud technology systems

Cour.se 4 Learn digital interactive programs
Learning —— -
Outcomes 5 Develop awareness of artificial intelligence
6 Gain knowledge about future technologies
7 Learn the ethical principles of the Internet
Program Outcomes (PO)

P3 Being able to relate public relations and promotion to other relevant fields.

P4 Using the acquired theoretical and practical knowledge to establish cause-and-effect
relationships in the professional field and apply them in problem-solving.

P6 Creating small-scale projects related to public relations and promotion by using the
knowledge and skills acquired.

P7 Acquiring the ability to deliver effective presentations by using presentation

Program techniques.
Outcomes P8 Developing the awareness to make decisions independently, work in intra- and
Contributed by interdisciplinary teams, share knowledge, and provide assistance.
the Course P9 Being able to use office program components, internet search engines, written and
verbal communication, as well as communication and professional foreign language
competencies.

P11 Becoming individuals who embrace the importance of lifelong learning, continuously
improve themselves by following scientific and technological developments, and are
aware of global issues.

P12 Acquiring the ability to prepare effective reports by using research methods and
techniques.



mailto:hacikaya@aybu.edu.tr

Contribution of
the Course to
Field Instruction

Students will gain theoretical knowledge accompanied by course materials containing up-to-date
information in the field of computers and will acquire computer usage skills.

1. Week Introduction to Information and Communication Technologies
2. Week | Digital Literacy
3. Week External and Internal Computer Hardware
4. Week | Overview of Computer Programs
5. Week Introduction to Microsoft Office PowerPoint
6. Week Introduction to Microsoft Office Word
Topics 7.Week | Introduction to Microsoft Office Excel
Covered in 8. Week Midterm Week
the Course 9. Week | Cloud Computing
10. Week | Digital Interactive Programs
11. Week | Introduction to Artificial Intelligence
12. Week | Internet Ethics
13. Week | Future Technologies
14. Week | Computer Applications
15. Week | General Evaluation
In-Term Studies Quantity Percentage %
Mid-terms 1 %30
Quizzes - %
Assignments - %
Course o
Evaluation Attendance ) %
Criteria Practice - %
Project - %
Final examination 1 %70
Total 2 100%

Disability Policy

If you have a documented disability (e.g., visual, hearing, or physical impairment, etc.) that may influence your|

performance in this course, it is recommended to meet with the Engelsiz AYBU (https://aybu.edu.tr/engelsiz/content _list-

327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) to arrange for reasonable conditions (such as

accommodation, etc.) to ensure an equitable opportunity to meet all the requirements of this course. You may also
contact the local authority of the Vocational School of Social Sciences. You should communicate your needs to the course

instructor as soon as possible to ensure that any course needs concerning exams, lecture materials, etc. are met.
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ANKARA YILDIRIM BEYAZIT UNiVERSITESi - PAZARLAMA VE REKLAMCILIK BOLOMU
DERS iZLENCESi

Dersin Kodu Dersin Adi Dersin Tiirii AKTS Dersin Onkosul lzlencenin i
Kredisi Bilgisi Hazirlanma Tarihi

HiT203 HALKLA iLiSKILER -
UYGULAMALARI VE ORNEK Zorunlu 4 22.10.2025
OLAYLAR

Dersi Veren
Ogretim Uyesi & Ogr. Gér. Haci Kaya & hacikaya@aybu.edu.tr
E-Posta Adresi
Ogrenci

Goriisme Carsamba, 09.00 — 12.00 & SBMYO113
Saatleri & Yeri

Dersinigerigi  [Bu derste ogrenciler teorik bilgileri gercek is yasamindan alinan 6rnek olaylar yardimiyla tartisir. Halkla iliskileri
ve Amaglan  rnek olaylar tizerinden inceleme

Ders Kitab1 / ) ) .
Kitaplari Suher, | ve digerleri. (2013) Halkla iliskiler Uygulamalari ve Ornek Olaylar, Eskisehir: Anadolu Universitesi

Yayinlari, Akademisyen Ders Notlari

Ogretim
Yontemive | g, gerste, dgretim yontem ve teknikleri olarak ddevler, sinif ici tartismalar ve uygulamalar kullanilacaktir.
Teknikleri
1 Halkla iliskilere 6zgli arastirma konularini ve kapsamini anlama
Dersin 2 Halkla iliskiler konusundaki yonetim becerisini gelistirme
Ogrenim 3 Halkla iliskiler uygulamalarina iliskin performanslari dlcebilir ve degerlendirebilme
Ciktilan 4 Halkla iliskiler konusunda karsilastigi durumlara iliskin durum analizi yapabilme
5 Halkla iliskiler uygulamalari konusunda planlama yapabilme
Program Ciktisi (PC)
P1 Halkla iliskiler ve tanitimin gerektirdigi bilimsel esitlikleri, temel prensip ve kuramlari,
karsilasilan problemlerin ¢6ziimiinde kullanma becerisine sahip olma.
P2 Halkla iliskiler ve tanitim ile ilgili iletisim kanallarinin gerekliligini kavrama ve bunlari
kendi alanlarinda kullanma
P3 Halkla iliskileri ve tanitimi ilgili diger alanlarla iliskilendirebilme
P4 Edindigi teorik ve pratik bilgileri kullanarak, meslek alaninda sebep sonug iliskisini kurup,
Dersin Katki sorun ¢ozmede kullanma
Sagladig: P5 Tanitim ve medya alaninda yeterli bilgi ve beceriye sahip olma.
Program Ciktilan P6 Ogrendigi bilgi ve becerileri kullanarak kiiciik capli halkla iliskiler ve tanitim alani ile ilgili
projeler olusturma.
P8 Bagimsiz calismada karar verebilme, disiplin ici ve disiplinler arasi takim calismasi
yapabilme, bilgi paylasabilme, yardimda bulunabilme bilincine sahip olma.
P10 Mesleki ve etik sorumluluk bilincine sahip olma.
P11 Hayat boyu 6grenmenin 6nemini benimsemis, bilimsel ve teknolojik gelismeleriizleyerek
kendini slirekli gelistiren, kiiresel sorunlari takip etme bilincine sahip bireyler olabilme.
P13 Halkla iliskiler ve tanitim alanini ulusal ve uluslararasi diizeyde kavrama



mailto:hacikaya@aybu.edu.tr

Dersin Alan  |Ogrenciler halkla iliskiler uygulamalari alaninda giincel bilgileri iceren ders materyalleri esliginde teoriye sahip
Ogretimine  |olacak ve halkla iliskiler alaninda uygulama yeteneklerine sahip olacaktir.
Katkisi
1. Hafta Halkla iliskiler Uygulamalarini Giris
2. Hafta Halkla iliskilerde Kriz Yonetimi ve Uygulamalari
3. Hafta Pazarlama Yonelimli Halkla iliskiler Uygulamalari
4. Hafta Kurum ici Halkla iliskiler ve Uygulamalari
5. Hafta Halkla iliskilerde Etkinlik Yonetimi ve Uygulamalari
6. Hafta Halkla iliskilerde Sosyal Sorumluluk ve Uygulamalari
Derste 7.Hafta | Halkla iliskilerde Medya iliskileri ve Uygulamalari
islenen 8. Hafta Ara Sinav
Konular 9. Hafta Halkla iliskilerde Reklam Uygulamalari
10. Hafta | Halkla iliskilerde interaktif Uygulamalar
11. Hafta | Halkla iliskilerde Yapay Zeka Uygulamalari
12. Hafta | Halkla iliskilerde Metin Yazarhig Uygulamalari
13. Hafta | Halkla iliskilerde Liderlik Uygulamalari
14. Hafta | Halkla iliskilerde Lobicilik Uygulamalari
15. Hafta | Genel degerlendirme
Yariyil Calismalari Sayisi Katki %
Ara Sinav 1 %30
Kisa Sinav - %
Odev - %
Dersin o
Degerlendirilme Devam B %
Kriterleri Uygulama } %
Proje - %
Yariyil Sonu Sinavi 1 %70
Toplam %100
Bu dersteki performansinizi etkileyebilecek belgelenmis bir engeliniz (g6rme, isitme veya fiziksel engel vb.) varsa, bu dersin
tim gereksinimlerini esit bir sekilde karsilamak icin makul kosullari ayarlamak (zere Engelsiz AYBU
Engellilik (https://aybu.edu.tr/engelsiz/icerik listesi-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) ile
Politikasi gorismeniz onerilir. Ayrica, Sosyal Bilimler Meslek Yiksekokulu ydnetimiyle de iletisime gecebilirsiniz. Sinavlar, ders|

ders 6gretim elemanina bildirmelisiniz.

materyalleri vb. ile ilgili herhangi bir ders ihtiyacinin karsilanmasini saglamak igin ihtiyaglarinizi miimkiin olan en kisa siirede|




ANKARA YILDIRIM BEYAZIT UNIVERSITY — DEPARTMENT OF MARKETING AND ADVERTISING

COURSE SYLLABUS
Course Code Course Title Course Type ECT.S Prerequisite Date °_f
Credits Information Preparation
PUBLIC RELATIONS PRACTICES
HIT203 AND CASE STUDIES Compulsory 3 - 22.10.2025

Instructor of the
Course &
E-Mail Address

Lecturer Haci Kaya & hacikaya@aybu.edu.tr

Office Hours &

Office Room Wednesday, 09:00 —12:00 & SBMY0113

Course Content
and Objectives

In this course, students discuss theoretical knowledge with the help of case studies from real business life and
examine public relations through these case studies.

Textbook(s) [Suher, I. et al. (2013) Public Relations Practices and Case Studies, Eskisehir: Anadolu University Press,
lAcademic Lecture Notes
Teaching
Methods and |In this course, assignments, in-class discussions, and practical applications will be used as teaching methods
Techniques [and techniques.
1 Understanding research topics and scope specific to public relations

Course 2 Developing management skills in public relations

Learning 3 Measuring and evaluating performance related to public relations practices
Outcomes 4 Conducting situation analysis for scenarios encountered in public relations

5 Planning public relations practices

P1 Having the ability to use the scientific principles, basic concepts, and theories required
for public relations and promotion in solving encountered problems.

P2 Understanding the necessity of communication channels related to public relations
and promotion and being able to use them in their field.

P3 Being able to relate public relations and promotion to other relevant fields.

P4 Using the acquired theoretical and practical knowledge to establish cause-and-effect
relationships in the professional field and apply them in problem-solving.

Program P5 Having sufficient knowledge and skills in the field of promotion and media.
Outcomes P6 Creating small-scale projects related to public relations and promotion by using the
Contributed by knowledge and skills acquired.
the Course P8 Developing the awareness to make decisions independently, work in intra- and
interdisciplinary teams, share knowledge, and provide assistance.

P10 Developing awareness of professional and ethical responsibilities.

P11 Becoming individuals who embrace the importance of lifelong learning, continuously
improve themselves by following scientific and technological developments, and are
aware of global issues.

P13 Understanding the field of public relations and promotion at both national and
international levels.

Students will gain theoretical knowledge accompanied by course materials containing up-to-date
information in the field of public relations practices and will acquire practical skills in the field of public
relations.

Contribution of
the Course to
Field Instruction



mailto:hacikaya@aybu.edu.tr

1.Week | Introduction to Public Relations Practices
2. Week | Crisis Management and Practices in Public Relations
3. Week | Marketing-Oriented Public Relations Practices
4. Week | Internal Public Relations and Practices
5.Week | Event Management and Practices in Public Relations
6. Week | Social Responsibility and Practices in Public Relations
Topics 7. Week Media Relations and Practices in Public Relations
Covered in 8. Week Midterm Week
the Course 9. Week | Advertising Practices in Public Relations
10. Week | Interactive Applications in Public Relations
11. Week | Artificial Intelligence Applications in Public Relations
12. Week | Copywriting Applications in Public Relations
13. Week | Leadership Applications in Public Relations
14. Week | Lobbying Applications in Public Relations
15. Week | General Evaluation
In-Term Studies Quantity Percentage %
Mid-terms 1 %30
Quizzes - %
Assignments - %
Course 5
Evaluation Attendance ) %
Criteria Practice - %
Project - %
Final examination 1 %70
Total 2 100%

If you have a documented disability (e.g., visual, hearing, or physical impairment, etc.) that may influence your|

performance in this course, it is recommended to meet with the Engelsiz AYBU (https://aybu.edu.tr/engelsiz/content _list-

327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) to arrange for reasonable conditions (such as

Disability Policy
accommodation, etc.) to ensure an equitable opportunity to meet all the requirements of this course. You may also

contact the local authority of the Vocational School of Social Sciences. You should communicate your needs to the course

instructor as soon as possible to ensure that any course needs concerning exams, lecture materials, etc. are met.
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ANKARA YILDIRIM BEYAZIT UNiVERSITESi - PAZARLAMA VE REKLAMCILIK BOLOMU
DERS iZLENCESi

Dersin Kodu Dersin Adi Dersin Tiirii AKTS Dersin Onkosul Izlencenin -
Kredisi Bilgisi Hazirlanma Tarihi
HIT205 REKLAM UYGULAMALARI Zorunlu 4 - 22.10.2025
Dersi Veren

Ogretim Uyesi & Ogr. Gér. Haci Kaya & hacikaya@aybu.edu.tr
E-Posta Adresi
Ogrenci

Goriigme Carsamba, 09.00 — 12.00 & SBMYO113
Saatleri & Yeri

Dersinigerigi  [Bu derste bilisim olanaklarini kullanarak kendini gelistirmek ile ilgili yeterliklerin kazandirilmasi amaglanmaktadir.
ve Amaglan  |Dersin igerigi reklamcilik alaninda 6rnek olaylarin incelenmesi.

Ders Kitabi /
Kitaplari Elden, Miige. (2009). Reklam ve Reklamcilik. istanbul: Say Yayinlari. Akademisyen Ders Notlari
Ogretim
Yontemive Bu derste, 6gretim yéntem ve teknikleri olarak 6devler, sinif igi tartismalar ve uygulamalar kullanilacaktir.
Teknikleri
) 1 Reklam ve pazarlama iletisimi kavramlarini agciklama
nl?em.n 2 Reklamcilik mesleginin 6zelliklerini 6gretme
Ogrenim " e
Ciktlar 3 Reklam kampanyalarinin planlanmasini ve uygulanmasini 6rneklerle 6gretme
4 Projeler yaptirarak reklam mesleginin temel uygulamalarini gésterme
Program Ciktisi (PC)
P2 Halkla iliskiler ve tanitim ile ilgili iletisim kanallarinin gerekliligini kavrama ve bunlari
kendi alanlarinda kullanma
P3 Halkla iliskileri ve tanitimi ilgili diger alanlarla iliskilendirebilme
P4 Edindigi teorik ve pratik bilgileri kullanarak, meslek alaninda sebep sonug iliskisini kurup,
Dersin Katki sorun ¢cozmede kullanma
Sagladigi P5 Tanitim ve medya alaninda yeterli bilgi ve beceriye sahip olma.
Program Ciktilari| pg Ogrendigi bilgi ve becerileri kullanarak kiiciik caph halkla iliskiler ve tanitim alani ile ilgili
projeler olusturma.
P8 Bagimsiz calismada karar verebilme, disiplin ici ve disiplinler arasi takim calismasi
yapabilme, bilgi paylasabilme, yardimda bulunabilme bilincine sahip olma.
P11 Hayat boyu 6grenmenin 6nemini benimsemis, bilimsel ve teknolojik gelismeleri izleyerek
kendini slirekli gelistiren, kiiresel sorunlari takip etme bilincine sahip bireyler olabilme.

Dersin Alan  |Ogrenciler reklamcilik alaninda giincel bilgileri iceren ders materyalleri esliginde teoriye sahip olacak ve

Ogretimine  |reklamcilik alanindaki uygulamalari yerine getirme yeteneklerine sahip olacaktir.
Katkisi
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1. Hafta Reklamcilik Uygulamalarini Giris
2. Hafta Reklamcilik Nedir? Uygulama Alanlari
3. Hafta Reklam Metin Yazarligi
4. Hafta Reklam Grafigi Analizi
5. Hafta Televizyon Reklamlari Analizi
6. Hafta Radyo Reklamlari Analizi
Derste 7. Hafta Basili Mecra Reklamlari Analizi
islenen 8. Hafta Ara Sinav Haftasi
Konular 9. Hafta Agik Hava Reklamciligi Analizi
10. Hafta | internet Reklamciligi Analizi |
11. Hafta | internet Reklamciligi Analizi Il
12. Hafta | Reklamda Cekicilik Tiirleri ve Ornekleri
13. Hafta | Reklamcilik Uygulamalari |
14. Hafta | Reklamcilik Uygulamalari II
15. Hafta | Genel Degerlendirme
Yariyil Calismalari Sayisi Katki %
Ara Sinav 1 %30
Kisa Sinav - %
Odev - %
Dersin o
Degerlendirilme Devam ) %
Kriterleri Uygulama i %
Proje - %
Yariyil Sonu Sinavi 1 %70
Toplam %100
Bu dersteki performansinizi etkileyebilecek belgelenmis bir engeliniz (g6rme, isitme veya fiziksel engel vb.) varsa, bu dersin
tim gereksinimlerini esit bir sekilde karsilamak icin makul kosullari ayarlamak (izere Engelsiz AYBU
Engellilik (https://aybu.edu.tr/engelsiz/icerik_listesi-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) ile
Politikasi gorismeniz onerilir. Ayrica, Sosyal Bilimler Meslek Yiksekokulu ydnetimiyle de iletisime gecebilirsiniz. Sinavlar, ders|

ders 6gretim elemanina bildirmelisiniz.

materyalleri vb. ile ilgili herhangi bir ders ihtiyacinin karsilanmasini saglamak igin ihtiyaglarinizi miimkiin olan en kisa siirede|




ANKARA YILDIRIM BEYAZIT UNIVERSITY — DEPARTMENT OF MARKETING AND ADVERTISING

COURSE SYLLABUS
Course Code Course Title Course Type ECT.S Prerequisite Date °_f
Credits Information Preparation
HIiT205 ADVERTISING PRACTICES Compulsory 4 - 22.10.2025

Instructor of the
Course &
E-Mail Address

Lecturer Haci Kaya & hacikaya@aybu.edu.tr

Office Hours &
Office Room

Wednesday, 09:00 —12:00 & SBMY0113

Course Content
and Objectives

This course aims to provide students with competencies to improve themselves by using information
technologies. The course content includes the analysis of case studies in the field of advertising.

Elden, Miige. (2009). Advertising and Advertising Practices. istanbul: Say Publications. Academic Lecture|

Textbook(s)
Notes
Teaching
Methods and |In this course, assignments, in-class discussions, and practical applications will be used as teaching methods
Techniques [and techniques.
1 Explaining the concepts of advertising and marketing communication
Course 2 Teaching the characteristics of the advertising profession
Learning . - - - — - .
Outcomes 3 Teaching the planning and implementation of advertising campaigns with examples
4 Demonstrating the basic practices of the advertising profession through project work
Program Outcomes (PO)
P2 Understanding the necessity of communication channels related to public relations
and promotion and being able to use them in their field.
P3 Being able to relate public relations and promotion to other relevant fields.
P4 Using the acquired theoretical and practical knowledge to establish cause-and-effect
Program relationships in the professional field and apply them in problem-solving.
Outcomes P5 Having sufficient knowledge and skills in the field of promotion and media.
Contributed by | P6 Creating small-scale projects related to public relations and promotion by using the
the Course knowledge and skills acquired.
P8 Developing the awareness to make decisions independently, work in intra- and
interdisciplinary teams, share knowledge, and provide assistance.
P11 Becoming individuals who embrace the importance of lifelong learning, continuously
improve themselves by following scientific and technological developments, and are
aware of global issues.

Contribution of
the Course to
Field Instruction

Students will gain theoretical knowledge accompanied by course materials containing up-to-date
information in the field of advertising and will acquire the ability to perform practices in the field of]
advertising.
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1. Week Introduction to Advertising Practices
2. Week | What is Advertising? Application Areas
3. Week | Advertising Copywriting
4. Week | Advertising Graphics Analysis
5.Week | Television Commercials Analysis
6. Week Radio Commercials Analysis
Topics 7.Week | Print Media Advertisements Analysis
Covered in 8. Week Midterm Week
the Course 9. Week Outdoor Advertising Analysis
10. Week | Internet Advertising Analysis |
11. Week | Internet Advertising Analysis Il
12. Week | Types of Advertising Appeals and Examples
13. Week | Advertising Practices |
14. Week | Advertising Practices Il
15. Week | General Evaluation
In-Term Studies Quantity Percentage %
Mid-terms 1 %30
Quizzes - %
Assignments - %
Course o
Evaluation Attendance ) 7
Criteria Practice - %
Project - %
Final examination 1 %70
Total 2 100%

If you have a documented disability (e.g., visual, hearing, or physical impairment, etc.) that may influence your|

performance in this course, it is recommended to meet with the Engelsiz AYBU (https://aybu.edu.tr/engelsiz/content _list-

327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) to arrange for reasonable conditions (such as

Disability Policy
accommodation, etc.) to ensure an equitable opportunity to meet all the requirements of this course. You may also

contact the local authority of the Vocational School of Social Sciences. You should communicate your needs to the course

instructor as soon as possible to ensure that any course needs concerning exams, lecture materials, etc. are met.
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ANKARA YILDIRI

M BEYAZIT UNIVERSITESi — PAZARLAMA VE REKLAMCILIK BOLUMU/HALKLA iLiSKIiLER VE TANITIM PROGRAMI
DERS iZLENCESi

Ogretim Uyesi &
E-Posta Adresi

Dersin Kodu Dersin Adi Dersin Tiirii AKTS Dersin Onkosul Izlencenin -
Kredisi Bilgisi Hazirlanma Tarihi
HIT209 Marka Yonetimi Zorunlu 4 20.10.2025
Dersi Veren

Dr. Ogr. Uyesi Melda ASLAN, maslan@aybu.edu.tr

Ogrenci
Goriisme
Saatleri & Yeri

CGarsamba, 10.00-16.00

Dersin igerigi

Markalasmanin toplumsal, kiltirel ve ekonomik etkileri ile marka giclniin isletme ve tiketici
davranislari Gizerindeki rolt hakkinda 6grencilerin bilgi sahibi olmalarini saglamak. Ders kapsaminda
marka kavrami, marka kimligi, marka Kkisiligi, konumlandirma ve marka degeri konulari ele
alinmaktadir. Marka iletisimi, marka mimarisi, marka genisletme, yeniden markalama stratejileri,

Program Ciktilari

ve Amaglari .. - e . L
kiiresel markalasma, dijital markalasma, marka deneyimi ve tiketici algisi gibi konular (izerinde
durulmaktadir. Ayrica, basarili marka ornekleri analiz edilerek markalasma siirecinde karsilasilan
sorunlar ve ¢0zim stratejileri tartisiimaktadir.

DersKitabi/ [Tosun, N. B. (2020). Marka Yénetimi. Beta Yayinlari.

Kitaplan Beverland, M. & Cankurtaran, P. (2024). Brand Management: Co-creating Meaningful Brands (3rd
ed.). SAGE Publications.
Ogretim e I . . _
Yéntemi ve Bu derste, 6gretim yontem ve teknikleri olarak édevler, sinif i¢i tartismalar ve fikir yazilari
Teknikleri kullanilacaktir.
1 Marka kavramini, markanin islevlerini ve markalasma stirecinin asamalarini agiklar.
Dersin 2 Marka kimligi, marka kisiligi, konumlandirma ve marka degeri kavramlarini analiz eder.
Ogrenim 3 Marka iletisimi stratejilerini degerlendirir ve butilnlesik pazarlama iletisimi icinde
Ciktilar konumlandirir
4 Markalasma slirecinde stratejik diisinme ve yaratici ¢6zim Uretme becerisi gelistirir
Program Ciktisi (PC)
PC3 Halkla iliskileri ve tanitimi ilgili diger alanlarla iliskilendirebilir.
PC4 Edindigi teorik ve pratik bilgileri kullanarak, meslek alaninda sebep-sonug iliskisini kurup,
sorun ¢ozmede kullanma.
DersinKatki | PC13 Halkla iliskiler ve tanitim alanini ulusal ve uluslararasi diizeyde kavrama.
Sagladigi

Dersin Alan
Ogretimine
Katkisi

Bu ders, 6grencilerin halkla iliskiler ve tanitim alaninda marka kimligi olusturma, marka iletisimi
stratejileri gelistirme ve markayl kurumun itibar yonetimiyle iliskilendirme becerilerini giiclendirir.
Boylece 6grenciler, sektorel uygulamalarda markalasmanin stratejik 5nemini kavrayarak alan bilgilerini
bltlincul bir bakis agisiyla kullanabilirler.



mailto:maslan@aybu.edu.tr

1. Hafta Marka kavramina giris ve markalagsmanin énemi
2. Hafta Marka kimligi, marka kisiligi ve imaj
3. Hafta Marka konumlandirma stratejileri
4. Hafta Marka degeri ve marka sadakati
5. Hafta Marka iletisimi ve bitlnlesik pazarlama iletisimi
6. Hafta Marka mimarisi ve kurumsal marka yonetimi
Derste 7. Hafta Marka genisletme ve yeniden markalama stratejileri
islenen 8. Hafta Ara Sinav (Vize)
Konular 9. Hafta Global markalagma ve kdiltiirel farklihklar
10. Hafta | Dijital markalasma ve sosyal medya yonetimi
11. Hafta | Marka deneyimi ve tiiketici algisi
12. Hafta | Marka krizleri ve kriz yonetimi
13. Hafta | Sosyal sorumluluk ve surdirilebilir markalar
14. Hafta | Basarili marka 6rnekleri analizi
15. Hafta | Genel degerlendirme ve final hazirligi
Yariyil Calismalari Sayisi Katki %
Ara Sinav 1 %40
Kisa Sinav %
Odev 2 %10
Dersin o
Degerlendirilme Devam %
Kriterleri Uygulama %
Proje %
Yariyil Sonu Sinavi 1 %50
Toplam %100
Bu dersteki performansinizi etkileyebilecek belgelenmis bir engeliniz (g6rme, isitme veya fiziksel engel vb.) varsa, bu dersin
tim gereksinimlerini esit bir sekilde karsilamak icin makul kosullari ayarlamak (zere Engelsiz AYBU
Engellilik (https://aybu.edu.tr/engelsiz/icerik_listesi-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html)  ile
Politikasi gorismeniz onerilir. Ayrica, Sosyal Bilimler Meslek Yiksekokulu ydnetimiyle de iletisime gecebilirsiniz. Sinavlar, ders|

ders 6gretim elemanina bildirmelisiniz.

materyalleri vb. ile ilgili herhangi bir ders ihtiyacinin karsilanmasini saglamak igin ihtiyaglarinizi miimkiin olan en kisa siirede|




ANKARA YILDIRIM BEYAZIT UNIVERSITY — DEPARTMENT OF MARKETING AND ADVERTISING, PUBLIC RELATIONS AND PUBLICITY

PROGRAM COURSE SYLLABUS
Course Code Course Title Course Type ECT.S Prerequisite Date °_f
Credits Information Preparation
HIT209 Brand Managment Compulsory 4 October 21, 2025

Instructor of the
Course &
E-Mail Address

Asst. Prof. Dr. Melda Aslan, maslan@aybu.edu.tr

Office Hours &
Office Room

Wednesday 10:00 — 16:00

Course Content
and Objectives

It aims to ensure that students have knowledge about the effects and power of branding on business
and consumer behavior in social, cultural, and economic contexts. The course covers key topics
including brand concept, brand identity, brand personality, brand positioning, and brand equity. It
examines brand communication, brand architecture, brand extension, rebranding strategies, global
branding, digital branding, brand experience, and consumer perception. In addition, successful
brand case studies are analyzed and the challenges and solutions encountered in branding
processes are discussed.

1. Tosun, N. B. (2020). Marka Yénetimi. Beta Yayinlari.

Textbook(s) [2. Beverland, M. & Cankurtaran, P. (2024). Brand Management: Co-creating Meaningful Brands
(3rd ed.). SAGE Publications.
Teaching . . . . . . .
Assignments, in-class discussions, and reflection papers will be used as teaching methods and
Methods and . . .
. techniques in this course.
Techniques
1 Explains the concept, functions, and stages of the branding process.
c Analyzes brand identity, brand personality, positioning, and brand equity concepts.
Le::‘r:is:g 3 Evaluates brand communication strategies and integrates them within the framework
Outcomes of integrated marketing communication.
4 Develops strategic thinking and creative problem-solving skills in the branding
process.
Program Outcomes (PO)
Program PO 3. Ability to relate public relations and publicity with other relevant disciplines.
Outcomes PO 4. Ability to use theoretical and practical knowledge to establish cause-effect
Contributed by relationships and solve problems in the field.
the Course PO 13. | Understanding the field of public relations and publicity at national and

international levels

Contribution of
the Course to
Field Instruction

This course enhances students’ ability to build brand identity, develop brand communication
strategies, and relate branding to corporate reputation management within the field of public
relations and publicity. It enables students to apply their disciplinary knowledge from a holistic

perspective by understanding the strategic importance of branding in professional practice.



mailto:maslan@aybu.edu.tr

1. Week Introduction to brand concept and importance of branding
2. Week Brand identity, brand personality, and image
3. Week | Brand positioning strategies
4. Week | Brand equity and brand loyalty
5. Week Brand communication and integrated marketing communication
6. Week Brand architecture and corporate branding
Topics 7.Week | Brand extension and rebranding strategies
Covered in 8. Week Midterm Exam
the Course 9. Week | Global branding and cultural differences
10. Week | Digital branding and social media management
11. Week | Brand experience and consumer perception
12. Week | Brand crises and crisis management
13. Week | Social responsibility and sustainable brands
14. Week | Case studies of successful brands
15. Week | General review and final exam preparation
In-Term Studies Quantity Percentage %
Mid-terms 1 %40
Quizzes %
Assignments 2 %10
Course 5
Evaluation Attendance %
Criteria Practice %
Project %
Final examination 1 %50
Total 100%

Disability Policy

If you have a documented disability (e.g., visual, hearing, or physical impairment, etc.) that may influence your|

performance in this course, it is recommended to meet with the Engelsiz AYBU (https://aybu.edu.tr/engelsiz/content _list-

327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) to arrange for reasonable conditions (such as

accommodation, etc.) to ensure an equitable opportunity to meet all the requirements of this course. You may also
contact the local authority of the Vocational School of Social Sciences. You should communicate your needs to the course

instructor as soon as possible to ensure that any course needs concerning exams, lecture materials, etc. are met.



https://aybu.edu.tr/engelsiz/content_list-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html
https://aybu.edu.tr/engelsiz/content_list-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html

ANKARA YILDIRIM BEYAZIT UNIVERSITESi — PAZARLAMA VE REKLAMCILIK BOLUMU/HALKLA iLiSKILER VE TANITIM PROGRAMI

DERS iZLENCESi

Dersin Kodu Dersin Adi Dersin Tiirii AKTS Dersin Onkosul Izlencenin o
Kredisi Bilgisi Hazirlanma Tarihi
HIT111 Psikoloji Sec¢meli 2 Yok 23.10.2025
Dersi Veren

Ogretim Uyesi &
E-Posta Adresi

Ogr. Gor. Fatma Kiling Hatipoglu
fatmakilinc@aybu.edu.tr

Ogrenci
Goriisme
Saatleri & Yeri

Sali 12.00-13.00 ve Cuma 12.00-13.00/15.00-16.00

Dersin igerigi

Bu ders kapsaminda psikoloji biliminin ortaya cikisi, sinir sistemi, duyumlar ve algi, uyku ve riiya, sartlanma,
bilissel yaklasimlar, hafiza, zeka, dil ve diislince, motivasyon, duygular, insanin biyolojik gelisim evreleri, stres,
anormal psikoloji, terapi, sosyal psikoloji gibi konulara yer verilecektir. Bu baglamda psikolojinin temel konulari

ve Amaglari ; . . .
ve kavramlari ile alt dallarinin tanitilmasi, insan davranisinin ele alinmasinda bilimsel ve tarafsiz bir tutum
kazandirilmasi amaglanmaktadir.
Zimbardo, P. G ve Gerrig, R. J. (2014) Psikoloji ve Yasam. Nobel Yayinlari.
Ders Kitab1 / )
Kitaplari Cliceloglu, D. (2015). Insan ve Davranisl. Remzi Kitabeuvi.
Diinden Bugiine insanlar ve insanlar (Sosyal Psikolojiye Giris)Dr.Cigdem Kagitcibasi, Zeynep Cemalcilar.
Universiteli Kitabevi
Ogretim
Yontemive | 0 anlatimi, video ve sunum, tartisma
Teknikleri
1 Psikolojinin temel bilimsel teorileri ve yaklasimlarini bilir.
Dersin - . - - PRI
Ogrenim 2 Psikoloji teori ve arastirmalarinin farkli alanlara nasil uygulanabilecegini bilir.
Ciktilan 3 insan davranisinin altinda yatan temelleri agiklar.
4 Psikolojide kullanilan arastirma metotlarini kavrar ve uygular.
Program Ciktisi (PC)
pC2 Halkla iliskiler ve tanitim ile ilgili iletisim kanallarinin gerekliligini kavrama ve bunlari kendi
. alanlarinda kullanma
D:rsulln zautk' PC3 Halkla iliskileri ve tanitimi ilgili diger alanlarla iliskilendirebilme
agladigi - —
Program Ciktilan| PC4 Efilndlgl teorik ve pratik bilgileri kullanarak, meslek alaninda sebep sonug iliskisini kurup, sorun
¢d6zmede kullanma
PC6 Ogrendigi bilgi ve becerileri kullanarak kiigiik capli halkla iliskiler ve tanitim alani ile ilgili projeler
olusturma.

Dersin Alan
Ogretimine
Katkisi

Dersin en énemli katkisi bireylerin zihinsel slregleri ve davranislarini temel psikolojik prensipler ¢ergevesinde
anlamayi ve halkla iliskiler/tanitim baglaminda daha derinlemesine analiz etmeyi saglamasidir.



mailto:fatmakilinc@aybu.edu.tr

1. Hafta Psikolojinin dogasi ve yontemsel yaklasimi
2. Hafta Davranisin evrimsel ve biyolojik temelleri
3. Hafta Duyum, algi ve algilama siirecleri
4. Hafta Zihin ve biling
5. Hafta Ogrenme ve davranis analizi
6. Hafta Bellek
Derste 7. Hafta Bilissel siiregler
islenen 8. Hafta Ara sinav haftasi
Konular 9. Hafta Yasam boyunca insan gelisimi
10. Hafta | Motivasyon
11. Hafta | puygu, stres ve saglik
12. Hafta | Kisilik ve insan kisiligini anlama
13. Hafta | Normaldisilik
14. Hafta | Sosyal psikoloji
15. Hafta | Genel degerlendirme
Yariyil Calismalari Sayisi Katki %
Ara Sinav %40
Kisa Sinav %
Odev %
Dersin 9
Degerlendirilme Devam %
Kriterleri Uygulama %
Proje %
Yariyil Sonu Sinavi %60
Toplam %100
Bu dersteki performansinizi etkileyebilecek belgelenmis bir engeliniz (g6rme, isitme veya fiziksel engel vb.) varsa, bu dersin
tim gereksinimlerini esit bir sekilde karsilamak icin makul kosullari ayarlamak (izere Engelsiz AYBU
Engellilik (https://aybu.edu.tr/engelsiz/icerik listesi-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) ile
Politikasi gorismeniz onerilir. Ayrica, Sosyal Bilimler Meslek Yiksekokulu ydnetimiyle de iletisime gecebilirsiniz. Sinavlar, ders|

materyalleri vb. ile ilgili herhangi bir ders ihtiyacinin karsilanmasini saglamak igin ihtiyaglarinizi miimkiin olan en kisa siirede|

ders 6gretim elemanina bildirmelisiniz.




ANKARA YILDIRIM BEYAZIT UNIVERSITY — DEPARTMENT OF PUBLIC RELATIONS AND PUBLICITY

COURSE SYLLABUS
Course Code Course Title Course Type ECT.S Prerequisite Date °_f
Credits Information Preparation
HIT 213 Psychology Elective 2 None 23.10.2025

Instructor of the
Course &
E-Mail Address

Lecturer Fatma Kiling Hatipoglu
fatmakilinc@aybu.edu.tr

Office Hours &
Office Room

Tuesday 12:00-13:00 and Friday 12:00-13:00/15:00-16:00

Course Content
and Objectives

This course will cover topics such as the emergence of psychology, the nervous system, sensations and
perception, sleep and dreams, conditioning, cognitive approaches, memory, intelligence, language and
thought, motivation, emotions, the stages of human biological development, stress, abnormal psychology,
therapy, and social psychology.

In this context, the aim is to introduce the fundamental topics, concepts, and subfields of psychology, and
to foster a scientific and objective approach to the study of human behavior.

Zimbardo, P. G ve Gerrig, R. J. (2014) Psikoloji ve Yasam. Nobel Yayinlari.

Textbook(s) [Cticeloglu, D. (2015). insan ve Davranisi. Remzi Kitabevi.
Diinden Bugiine insanlar ve insanlar (Sosyal Psikolojiye Giris)Dr.Cigdem Kagitcibasi, Zeynep Cemalcilar,
Universiteli Kitabevi
Teaching
Methods and Lectures, videos and presentations, discussions.
Techniques
1 Knows the fundamental scientific theories and approaches of psychology.
LCour.se 2 Knows how psychological theory and research can be applied to different fields.
eaming 3 Explains the underlying foundations of human behavior.
Outcomes
4 Understands and applies research methods used in psychology.
Program Outcomes (PO)
PO2 Understand the necessity of communication channels related to public relations and publicity
and apply them within the field.
Program PO3 Establish connections between public relations/publicity and other related fields.
Ou?comes Use theoretical and practical knowledge to establish cause—effect relationships and solve
Contributed by | PO4 . . .
the C problems in the professional field.
€ Lourse POG Use acquired knowledge and skills to develop small-scale projects related to public relations

and publicity.

Contribution of
the Course to
Field Instruction

IThe main contribution of this course is to enable students to understand individuals’ mental processes and
behaviors within the framework of basic psychological principles, and to analyze them more deeply in the
context of public relations and publicity.




1. Week | The nature of psychology and methodological approaches
2. Week Evolutionary and biological bases of behavior
3. Week | Sensation, perception, and perceptual processes
4. Week | Mind and consciousness
5.Week | Learning and behavior analysis
6. Week Memory
Topics 7. Week | Cognitive processes
Covered in 8. Week Midterm week
the Course 9. Week | Human development across the lifespan
10. Week | Motivation
11. Week | Emotion, stress, and health
12. Week | Personality and understanding human personality
13. Week | Abnormality
14. Week | Social psychology
15. Week | General evaluation
In-Term Studies Quantity Percentage %
Mid-terms %40
Quizzes %
Assignments %
Course )
Evaluation Attendance %
Criteria Practice %
Project %
Final examination %60
Total 100%

Disability Policy

If you have a documented disability (e.g., visual, hearing, or physical impairment, etc.) that may influence your|

performance in this course, it is recommended to meet with the Engelsiz AYBU (https://aybu.edu.tr/engelsiz/content _list-

327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) to arrange for reasonable conditions (such as

accommodation, etc.) to ensure an equitable opportunity to meet all the requirements of this course. You may also
contact the local authority of Vocational School of Social Sciences. You should communicate your needs to the course

instructor as soon as possible to ensure that any course needs concerning exams, lecture materials, etc. are met.



https://aybu.edu.tr/engelsiz/content_list-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html
https://aybu.edu.tr/engelsiz/content_list-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html

ANKARA YILDIRIM BEYAZIT UNiVERSITESI — BOLUMU

DERS iZLENCESi

Dersin Kodu Dersin Adi Dersin Tiirii AKTS Dersin Onkosul Izlencenin o
Kredisi Bilgisi Hazirlanma Tarihi
HIT 213 Tuketim Kultira Sec¢meli 3 Yok 23.10.2025
Dersi Veren

Ogretim Uyesi &
E-Posta Adresi

Ogr. Gor. Fatma Kiling Hatipoglu
fatmakilinc@aybu.edu.tr

Ogrenci
Goriisme
Saatleri & Yeri

Sali 12.00-13.00 ve Cuma 12.00-13.00/15.00-16.00

Dersin igerigi

Tiketim Kavramini Anlamlandirmak, Modern Tiketim Kavraminin Dogusu, Tiketimin Kuramsallastiriimasi,
Tiketim ve Semboller, Arzular, Kimlik ve Tiketim, Goésteri Olarak Meta, Hedonizm, Materyalizm Tiketim
Toplumu ve ideolojisi, Bir Tiiketim Nesnesi Olarak Beden, Bos Zaman Etkinlikleri ve Tiiketim

ve Amaglari Ders; 0grenciye tiketim kiltlrinin ortaya cikisl, sosyal ve kiltiirel nitelikleri, tiketim toplumunun ideolojisi,
tiketim aracihgiyla kurulan iletisim, tiketim ve yabancilasma, bos zaman etkinlikleri, medya-reklamcilik-
pazarlama gibi glincel konular Gzerine tiketim olgusuna bltlnlikli ve elestirel bir perspektif kazandirmayi
hedeflemektedir.
DersKitab1/ |Odabasi, Yavuz (2019). Tiiketim Kiiltiirii: Yetinen Toplumdan Tiiketen Topluma, istanbul: Aura Kitaplari
Kitaplari .
P Tlketim Bilinci ve Bilingli Tlketici, Editdr: Prof. Dr. Meltem Nurtanis Velioglu, Anadolu Universitesi Yayini No:
2912 Acikdgretim Fakdltesi Yayini No: 1869 Eskisehir, Ocak-2019
Ogretim
Yontemive Konu anlatimi, video ve sunum, tartisma
Teknikleri
1 Tuketim kaltlird, tiketim toplumu kavramlarini anlama ve elestirel bakis agisi gelistirebilir.
Dersin 2 Tuketim pratiklerinin, glindelik iliskiler ve iletisim alaniyla iliskisini kavrar.
Ogrenim 3 Tuketim toplumunun gelisiminde simgesel tGretim uzmanlarinin (reklam, halkla iliskiler ve
Ciktilan pazarlama uzmanlari gibi) roliini degerlendirir.
4 Glncel tlketici egilimlerini analiz etmeye yonelik olarak bir arastirma/izleme projesi ylrutebilir.
Program Ciktisi (PC)
PC4 Edindigi teorik ve pratik bilgileri kullanarak, meslek alaninda sebep sonug iliskisini kurup, sorun
¢6zmede kullanma.
Ogrendigi bilgi ve becerileri kullanarak kiictik capli halkla iliskiler ve tanitim alant ile ilgili projeler
DersinKatki | PC6 olust
sturma.
Sagladigi o - . .
p Ciktil PC7 Sunum tekniklerini kullanarak etkili sunum yapabilme becerisi kazanma.
rogram Ciktilar
& Bagimsiz calismada karar verebilme, disiplin ici ve disiplinler arasi takim calismasi yapabilme,
PC8 o . . S .
bilgi paylasabilme, yardimda bulunabilme bilincine sahip olma.
Hayat boyu 6grenmenin 6nemini benimsemis, bilimsel ve teknolojik gelismeleri izleyerek
PC11 S . . S .
kendini strekli gelistiren, kiresel sorunlari takip etme bilincine sahip bireyler olabilme.

Dersin Alan
Ogretimine
Katkisi

Bu dersin basarili bir sekilde tamamlanmasiyla 6grenciler sunlari yapabileceklerdir:

1- Tuketim kavraminin tarihsel gelisimini degerlendirme,

2- Tiiketim ve reklam uygulamalari arasindaki bagi kavrama,

3- Ogrenmis oldugu kavram ve teoriler 1siginda toplumsal olgulara farkli agilardan bakabilme yetenegi kazanma.



mailto:fatmakilinc@aybu.edu.tr

1. Hafta Tanigsma ve Dersin Tanitimi
2. Hafta Temel Kavramlar ve Tartismalar |
3. Hafta Temel Kavramlar ve Tartismalar Il
4. Hafta Modernizm, Postmodernizm, Neoliberalizm ve Tiketim
5. Hafta Karar Alma Sureci ve Tiketim
6. Hafta Yenilikler ve Tiketici Tutumlari
Derste 7.Hafta | Ornek Olay ve Makale Analizleri
islenen 8. Hafta Ara Sinav Haftasi
Konular 9. Hafta Toplumsal Cinsiyet ve Tiketim Aliskanlklar
10. Hafta | Tiiketici Bilinci ve Bilingli Tiiketim
11. Hafta | Dijital Cag ve Tuketim Kiltiru
12. Hafta | Marka, Markalasma, Kimlik ve Tiiketim
13. Hafta | Tiiketim, iklim Degisikligi ve Stirdiiriilebilirlik
14. Hafta | Ornek Olay ve Makale Analizleri
15. Hafta | Genel degerlendirme
Yariyil Calismalari Sayisi Katki %
Ara Sinav %40
Kisa Sinav %
Odev %
Dersin S
Degerlendirilme Devam %
Kriterleri Uygulama %
Proje %
Yariyil Sonu Sinavi %60
Toplam %100
Bu dersteki performansinizi etkileyebilecek belgelenmis bir engeliniz (g6rme, isitme veya fiziksel engel vb.) varsa, bu dersin
tim gereksinimlerini esit bir sekilde karsilamak icin makul kosullari ayarlamak (zere Engelsiz AYBU
Engellilik (https://aybu.edu.tr/engelsiz/icerik_listesi-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) ile
Politikasi gorismeniz onerilir. Ayrica, Sosyal Bilimler Meslek Yiksekokulu ydnetimiyle de iletisime gecebilirsiniz. Sinavlar, ders|

materyalleri vb. ile ilgili herhangi bir ders ihtiyacinin karsilanmasini saglamak igin ihtiyaglarinizi miimkiin olan en kisa siirede|

ders 6gretim elemanina bildirmelisiniz.




ANKARA YILDIRIM BEYAZIT UNIVERSITY — DEPARTMENT OF ................

COURSE SYLLABUS
Course Code Course Title Course Type ECT.S Prerequisite Date °_f
Credits Information Preparation
HIT 213 Consumer Culture Elective 3 None 23.10.2025

Instructor of the
Course &
E-Mail Address

Lecturer Fatma Kiling Hatipoglu
fatmakilinc@aybu.edu.tr

Office Hours &

Office Room Tuesday 12:00-13:00 and Friday 12:00-13:00/15:00-16:00

The course aims to understand the concept of consumption, the emergence of modern consumption, the|
theorization of consumption, consumption and symbols, desires, identity and consumption, commodities as
spectacle, hedonism, materialism, the ideology of the consumer society, the body as a consumer object, and
Course Content | leisure activities and consumption.

and Objectives The course seeks to provide students with a holistic and critical perspective on contemporary topics such as
the emergence of consumer culture, its social and cultural characteristics, the ideology of the consumer
society, communication established through consumption, consumption and alienation, leisure activities,
and media-advertising-marketing.

Odabasi, Yavuz (2019). Tiiketim Kiiltiirii: Yetinen Toplumdan Tiiketen Topluma, istanbul: Aura Kitaplari

Textbook(s) T . oo
Tlketim Bilinci ve Bilingli Tiiketici, Editor: Prof. Dr. Meltem Nurtanis Velioglu, Anadolu Universitesi Yayini No:
2912 Acikdgretim Fakdltesi Yayini No: 1869 Eskisehir, Ocak-2019
Teaching
Methods and | | ot re, video and presentation, discussion
Techniques
1 Can understand the concepts of consumer culture and consumer society and develop a critical
perspective.
Course 2 Grasps the relationship between consumption practices and everyday relationships and
Learning communication areas.
Outcomes 3 Evaluates the role of symbolic production experts (such as advertising, public relations, and
marketing professionals) in the development of consumer society.
4 Can conduct a research/monitoring project to analyze current consumer trends.
Program Outcomes (PO)
PO4 Using the acquired theoretical and practical knowledge, establish cause-and-effect
relationships in their professional field and apply them to problem-solving.
POG Create small-scale projects related to public relations and promotion using the knowledge and
Program skills learned.
Outcomes PO7 Gain effective presentation skills using presentation techniques.
Contributed by PO8 Develop an awareness of independent decision-making, disciplinary and interdisciplinary
the Course teamwork, knowledge sharing, and the ability to provide assistance.
Become individuals who embrace the importance of lifelong learning, continuously improve
PO11 themselves by following scientific and technological developments, and are aware of global
issues.

Upon successful completion of this course, students will be able to:
1. Evaluate the historical development of the consumption concept.
2. Understand the connection between consumption and advertising practices.
3. Gain the ability to examine social phenomena from different perspectives based on the concepts and
theories learned.

Contribution of
the Course to
Field Instruction




1. Week Introduction and Course Overview
2. Week Basic Concepts and Discussions |
3. Week Basic Concepts and Discussions I
4. Week Modernism, Postmodernism, Neoliberalism, and Consumption
5. Week Decision-Making Process and Consumption
6. Week Innovations and Consumer Attitudes
Topics 7. Week Case Studies and Article Analyses
Covered in 8. Week Midterm Exam Week
the Course 9. Week Gender and Consumption Habits
10. Week | Consumer Awareness and Conscious Consumption
11. Week | Digital Age and Consumer Culture
12. Week | Brand, Branding, Identity, and Consumption
13. Week | Consumption, Climate Change, and Sustainability
14. Week | Case Studies and Article Analyses
15. Week | General Evaluation
In-Term Studies Quantity Percentage %
Mid-terms %40
Quizzes %
Assignments %
Course 5
Evaluation Attendance %
Criteria Practice %
Project %
Final examination %60
Total 100%

Disability Policy

If you have a documented disability (e.g., visual, hearing, or physical impairment, etc.) that may influence your|

performance in this course, it is recommended to meet with the Engelsiz AYBU (https://aybu.edu.tr/engelsiz/content _list-

327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) to arrange for reasonable conditions (such as

accommodation, etc.) to ensure an equitable opportunity to meet all the requirements of this course. You may also
contact the local authority of Vocational School of Social Sciences. You should communicate your needs to the course

instructor as soon as possible to ensure that any course needs concerning exams, lecture materials, etc. are met.



https://aybu.edu.tr/engelsiz/content_list-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html
https://aybu.edu.tr/engelsiz/content_list-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html

ANKARA YILDIRIM BEYAZIT UNiVERSITESi - PAZARLAMA VE REKLAMCILIK BOLOMU
DERS iZLENCESi

izlencenin

Dersin Kodu Dersin Adi Dersin Tiirii AKTS Dersin Onkosul o
Kredisi Bilgisi Hazirlanma Tarihi
HIT215 DIJITAL HALKLA iLiSKiLER Zorunlu 4 - 22.10.2025
Dersi Veren

Ogretim Uyesi &
E-Posta Adresi

Ogr. Gor. Haci Kaya & hacikaya@aybu.edu.tr

Ogrenci
Goriisme
Saatleri & Yeri

Carsamba, 09.00 — 12.00 & SBMYO113

Dersin igerigi

Bu derste 6grencilerin ¢alisacaklari kurum ve kuruluslar dijital becerilerini en iyi sekilde kullanacagi dijital
reklamcilik, pazarlama ve halkla iliskiler becerilerine sahip yeni teknolojilerde gelisim gostermis profesyoneller]

ve Amaglan  yetistirmektir. interaktif diinya ve halkla iliskiler, dijital pazaryerlerine giris, dijital reklamcilik, dijital itibar ve|
sosyal medya yoOneticiligi, yapay zeka ve halkla iliskiler, dijital metin yazarligi, seo egitimi, dijital tasarim
Ders Kitabi /
Kitaplari  |\ademisyen Notlari ve interaktif Uygulamalar
Ogretim
Yéntemive Bu derste, 6gretim yontem ve teknikleri olarak 6devler, sinif igi tartismalar ve uygulamalar kullanilacaktir.
Teknikleri
1 Dijital halkla iliskiler hakkinda bilgi sahibi olur
2 interaktif diinyadaki gelismeleri takip eder
Dersin 3 Pazaryerleri hakkinda bilgi sahibi olur
Ogrenim 4 Dijital reklamcilik hakkinda bilgi sahibi olur
Ciktilan 5 Sosyal medya yénetir
6 Dijital metin yazarhgi hakkinda bilgi sahibi olur
7 Yapay zeka hakkinda bilgi sahibi olur
Program Ciktisi (PC)
P2 Halkla iliskiler ve tanitim ile ilgili iletisim kanallarinin gerekliligini kavrama ve bunlari
kendi alanlarinda kullanma
P3 Halkla iliskileri ve tanitimi ilgili diger alanlarla iliskilendirebilme
P4 Edindigi teorik ve pratik bilgileri kullanarak, meslek alaninda sebep sonug iliskisini kurup,
Dersin Katki sorun ¢6zmede kullanma
Sagladig P6 Ogrendigi bilgi ve becerileri kullanarak kiiciik capli halkla iliskiler ve tanitim alani ile ilgili
Program Ciktilan projeler olusturma.
P8 Bagimsiz calismada karar verebilme, disiplin ici ve disiplinler arasi takim calismasi
yapabilme, bilgi paylasabilme, yardimda bulunabilme bilincine sahip olma.
P11 Hayat boyu 6grenmenin 6nemini benimsemis, bilimsel ve teknolojik gelismeleri izleyerek
kendini slirekli gelistiren, kiiresel sorunlari takip etme bilincine sahip bireyler olabilme.
P13 Halkla iliskiler ve tanitim alanini ulusal ve uluslararasi diizeyde kavrama
Dersin Alan  |Ogrenciler dijital platformlar alaninda giincel bilgileri iceren ders materyalleri esliginde teoriye sahip olacak ve
Ogretimine  |interaktif programlarin kullanim yeteneklerine sahip olacaktir.

Katkisi



mailto:hacikaya@aybu.edu.tr

1. Hafta Dijital halkla iliskilere giris
2. Hafta interaktif diinya ve halkla iliskiler
3. Hafta Pazaryerlerine giris
4. Hafta Dijital reklamcilik |
5. Hafta Dijital reklamcilik Il
6. Hafta Dijital itibar yénetimi
Derste 7. Hafta Sosyal medya yoneticiligi |
islenen 8. Hafta Ara Sinav Haftasi
Konular 9. Hafta Sosyal medya yoneticiligi Il
10. Hafta | Yapay zeka giris
11. Hafta | Yapay zeka ve halkla iligkiler
12. Hafta | Dijital metin yazarlig
13. Hafta | SEO uzmanhgi
14. Hafta | Dijital tasarim
15. Hafta | Genel degerlendirme
Yariyil Calismalari Sayisi Katki %
Ara Sinav 1 %30
Kisa Sinav - %
Odev - %
Dersin 9
Degerlendirilme Devam . %
Kriterleri Uygulama ) %
Proje - %
Yariyil Sonu Sinavi 1 %70
Toplam %100
Bu dersteki performansinizi etkileyebilecek belgelenmis bir engeliniz (g6rme, isitme veya fiziksel engel vb.) varsa, bu dersin
tim gereksinimlerini esit bir sekilde karsilamak icin makul kosullari ayarlamak (izere Engelsiz AYBU
Engellilik (https://aybu.edu.tr/engelsiz/icerik_listesi-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) ile)
Politikasi gorismeniz onerilir. Ayrica, Sosyal Bilimler Meslek Yiksekokulu ydnetimiyle de iletisime gecebilirsiniz. Sinavlar, ders|

ders 6gretim elemanina bildirmelisiniz.

materyalleri vb. ile ilgili herhangi bir ders ihtiyacinin karsilanmasini saglamak igin ihtiyaglarinizi miimkiin olan en kisa siirede|




ANKARA YILDIRIM BEYAZIT UNIVERSITY — DEPARTMENT OF MARKETING AND ADVERTISING

COURSE SYLLABUS
Course Code Course Title Course Type ECT.S Prerequisite Date °_f
Credits Information Preparation
HIT215 DIGITAL PUBLIC RELATIONS Compulsory 4 - 22.10.2025

Instructor of the
Course &
E-Mail Address

Lecturer Haci Kaya & hacikaya@aybu.edu.tr

Office Hours &
Office Room

Wednesday, 09:00 —12:00 & SBMY0113

Course Content
and Objectives

The aim of this course is to train professionals who will develop in new technologies and possess digital
advertising, marketing, and public relations skills, enabling them to make the best use of their digital abilities
in the institutions and organizations they will work for. The course covers interactive world and public
relations, introduction to digital marketplaces, digital advertising, digital reputation and social media
management, artificial intelligence and public relations, digital copywriting, SEO training, and digital design.

Textbook(s)  |zcademic Notes and Interactive Applications
Teaching
Methods and [In this course, assignments, in-class discussions, and practical applications will be used as teaching methods
Techniques [and techniques.
1 Gain knowledge about digital public relations
2 Follow developments in the interactive world
Course 3 Gain knowledge about marketplaces
Learning 4 Gain knowledge about digital advertising
Outcomes 5 Manage social media
6 Gain knowledge about digital copywriting
7 Gain knowledge about artificial intelligence
Program Outcomes (PO)

P2 Understanding the necessity of communication channels related to public relations
and promotion and being able to use them in their field.

P3 Being able to relate public relations and promotion to other relevant fields.

P4 Using the acquired theoretical and practical knowledge to establish cause-and-effect
relationships in the professional field and apply them in problem-solving.

Program P6 Creating small-scale projects related to public relations and promotion by using the
Ochomes knowledge and skills acquired.
Contributed by - — - .
the Course P8 Developing the awareness to make decisions independently, work in intra- and
interdisciplinary teams, share knowledge, and provide assistance.

P11 Becoming individuals who embrace the importance of lifelong learning, continuously
improve themselves by following scientific and technological developments, and are
aware of global issues.

P13 Understanding the field of public relations and promotion at both national and

international levels.

Contribution of
the Course to
Field Instruction

Students will gain theoretical knowledge accompanied by course materials containing up-to-date
information in the field of digital platforms and will acquire skills in using interactive programs.



mailto:hacikaya@aybu.edu.tr

1.Week | Introduction to Digital Public Relations
2. Week Interactive World and Public Relations
3. Week Introduction to Marketplaces
4. Week | Digital Advertising |
5.Week | Digital Advertising ||
6. Week | Digital Reputation Management
Topics 7.Week | Social Media Management |
Covered in 8. Week Midterm Week
the Course 9. Week | Social Media Management |
10. Week | Introduction to Artificial Intelligence
11. Week | Artificial Intelligence and Public Relations
12. Week | Digital Copywriting
13. Week | SEO Expertise
14. Week | Digital Design
15. Week | General Evaluation
In-Term Studies Quantity Percentage %
Mid-terms 1 %30
Quizzes - %
Assignments - %
Course o
Evaluation Attendance ) 7
Criteria Practice - %
Project - %
Final examination 1 %70
Total 2 100%

If you have a documented disability (e.g., visual, hearing, or physical impairment, etc.) that may influence your|

performance in this course, it is recommended to meet with the Engelsiz AYBU (https://aybu.edu.tr/engelsiz/content _list-

327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) to arrange for reasonable conditions (such as

Disability Policy
accommodation, etc.) to ensure an equitable opportunity to meet all the requirements of this course. You may also

contact the local authority of the Vocational School of Social Sciences. You should communicate your needs to the course

instructor as soon as possible to ensure that any course needs concerning exams, lecture materials, etc. are met.
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ANKARA YILDIRIM BEYAZIT UNIVERSITESI — HALKLA iLiSKILER VE TANITIM BOLOMU
DERS iZLENCESI

E-Posta Adresi

Ogretim Uyesi &

Dersin Kodu Dersin Adi Dersin Tiirii AKTS Dersin Onkosul Izlencenin -
Kredisi Bilgisi Hazirlanma Tarihi
HIT 219 Proje Yazarligi Secmeli 3 Yok 23.10.2025
Dersi Veren

Ogr. Gor. Fatma Kiling Hatipoglu
fatmakilinc@aybu.edu.tr

Ogrenci
Goriigme
Saatleri & Yeri

Sali 12.00-13.00 ve Cuma 12.00-13.00/15.00-16.00

Dersin igerigi

Proje yazarligi dersinin amaci bilimsel ve sosyal proje hazirlama asamalarini ve tekniklerini anlatmaktir.

ve Amaglan
DersKitab1/ [Buylkoztirk, S. (2017). Bilimsel arastirma yontemleri. (23. baski). Ankara: Pegem Akadem
Kitaplari Yildirim, A. ve Simsek, H.: Sosyal Bilimlerde Nitel Arastirma Yontemleri.
TUBITAK proje drnekleri
Ogretim
Yontemive |Konu anlatimi, sunum ve uygulamalar
Teknikleri
1 Proje yazma becerisine sahip olur.
Dersin 2 Proje teknikleri hakkinda bilgi sahibi olur.
C')érenim 3 Proje destegi veren kurum ve kuruluslari bilir.
Ciktilan 4 Proje ekiplerinde aktif rol alir.
5 Politika 6nerisinde bulunmak lzere proje hazirlar.
Program Ciktisi (PC)
Edindigi teorik ve pratik bilgileri kullanarak, meslek alaninda sebep sonug iliskisini kurup, sorun
PC4 ¢6zmede kullanabilir.
Dersin Katki Bagimsiz calismada karar verebilme, disiplin ici ve disiplinler arasi takim ¢calismasi yapabilme, bilgi
Sagladig PC8 paylasabilme, yardimda bulunabilme bilincine sahip olur.
Program Ciktilari Office program bilesenleri ile internet arama motorlarini, yazili ve s6zli iletisimi, iletisim ve
PC9 mesleki yabanci dil yeterliliklerini kullanabilme.
PC10 Mesleki ve etik sorumluluk bilincine sahip olur.
PC12 Arastirma yontem ve tekniklerini kullanarak etkili rapor hazirlayabilme becerisini kazanir.

Dersin Alan
Ogretimine
Katkisi

Ogrenciler, proje hazirlama teknikleri ve pratik uygulamalar hakkinda bilgi sahibi olabileceklerdir
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1. Hafta Tanisma ve Dersin Tanitimi
2. Hafta Temel Kavramlar, Proje Hazirlamanin Temel Asamalari
3. Hafta Konu, Kapsam ve Literatiir Ozeti
4. Hafta Arastirmanin Yontemi -|
5. Hafta Arastirmanin Yontemi -lI
6. Hafta Proje Ekibi
Derste 7. Hafta incelenen Projelerin Sunumu
islenen 8. Hafta Ara Sinav Haftasi
Konular 9. Hafta Proje is Paketlerinin Tanimlanmasi
10. Hafta | Proje Takvimi
11. Hafta | Proje Biitgesi
12. Hafta | Raporlama
13. Hafta | Proje Uygulamalari -I
14. Hafta | Proje Uygulamalari -Il
15. Hafta | Genel Degerlendirme
Yariyil Calismalari Sayisi Katki %
Ara Sinav %20
Kisa Sinav %
Odev %
Dersin 9
Degerlendirilme Devam %
Kriterleri Uygulama %
Proje %30
Yariyil Sonu Sinavi %50
Toplam %100
Bu dersteki performansinizi etkileyebilecek belgelenmis bir engeliniz (g6rme, isitme veya fiziksel engel vb.) varsa, bu dersin
tim gereksinimlerini esit bir sekilde karsilamak icin makul kosullari ayarlamak (izere Engelsiz AYBU
Engellilik (https://aybu.edu.tr/engelsiz/icerik_listesi-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) ile)
Politikasi gorismeniz onerilir. Ayrica, Sosyal Bilimler Meslek Yiksekokulu ydnetimiyle de iletisime gecebilirsiniz. Sinavlar, ders|

materyalleri vb. ile ilgili herhangi bir ders ihtiyacinin karsilanmasini saglamak igin ihtiyaglarinizi miimkiin olan en kisa siirede|

ders 6gretim elemanina bildirmelisiniz.




ANKARA YILDIRIM BEYAZIT UNIVERSITY — DEPARTMENT OF DEPARTMENT OF PUBLIC RELATIONS AND PUBLICITY

COURSE SYLLABUS
Course Code Course Title Course Type ECTS Prerequisite Date of
Credits Information Preparation
HIT 219 Project Writing Elective 3 None 23.10.2025

Instructor of the
Course &
E-Mail Address

Lecturer Fatma Kiling Hatipoglu — fatmakilinc@aybu.edu.tr

Office Hours &
Office Room

Tuesday 12:00-13:00 and Friday 12:00-13:00 / 15:00-16:00

Course Content
and Objectives

social projects.

IThe aim of the Project Writing course is to explain the stages and techniques of preparing scientific and

Blylkozturk, S. (2017). Bilimsel arastirma yontemleri. (23. baski). Ankara: Pegem Akadem

Textbook(s) |Yildirim, A. ve Simsek, H.: Sosyal Bilimlerde Nitel Arastirma Yontemleri.
Sample TUBITAK Projects
Teaching
Methods and Lectures, presentations, and practical applications
Techniques
1 Gains project writing skills
Course 2 Acquires knowledge about project techniques
Learning 3 Recognizes institutions and organizations that provide project support
Outcomes 4 Takes active roles in project teams
5 Prepares projects to propose policy recommendations
Program Outcomes (PO)
PO4 Using the theoretical and practical knowledge they acquire, they can establish cause-and-
effect relationships within their professional field and apply them to problem-solving.
POS They will develop the ability to make decisions independently, work in intra- and
Program interdisciplinary teams, share information, and provide assistance.
Ou?;om(zsb They will be able to use Office program components and internet search engines, written
Cor;‘trl uted by PO9 and oral communication, and demonstrate communication and professional foreign
the Course language proficiency.
PO10 They will develop a sense of professional and ethical responsibility.
PO12 They will gain the ability to prepare effective reports using research methods and
techniques.

Contribution of
the Course to
Field Instruction

Students will gain knowledge about project preparation techniques and practical applications




1. Week Introduction and Course Overview
2. Week Basic Concepts, Fundamental Stages of Project Preparation
3. Week Topic, Scope, and Literature Summary
4. Week Research Methodology |
5. Week Research Methodology Il
6. Week Project Team
Topics 7. Week Presentation of Reviewed Projects
Covered in 8. Week Midterm Week
the Course 9. Week Definition of Project Work Packages
10. Week | Project Timeline
11. Week | Project Budget
12. Week | Reporting
13. Week | Project Applications |
14. Week | Project Applications Il
15. Week | General evaluation
In-Term Studies Quantity Percentage %
Mid-terms %20
Quizzes %
Assignments %
Course .
Evaluation Attendance %
Criteria
Practice %
Project %30
Final examination %50
Total 100%

Disability Policy

If you have a documented disability (e.g., visual, hearing, or physical impairment, etc.) that may influence your|

performance in this course, it is recommended to meet with the Engelsiz AYBU (https://aybu.edu.tr/engelsiz/content _list-

327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html) to arrange for reasonable conditions (such as

accommodation, etc.) to ensure an equitable opportunity to meet all the requirements of this course. You may also
contact the local authority of Vocational School of Social Sciences. You should communicate your needs to the course

instructor as soon as possible to ensure that any course needs concerning exams, lecture materials, etc. are met.



https://aybu.edu.tr/engelsiz/content_list-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html
https://aybu.edu.tr/engelsiz/content_list-327-yildirim-beyazit-universitesi-engelsiz-universite-birimi-yonergesi.html

